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ROBINSON  PRESENT  TWO  NEW  WINNERS 
TO  BEAT  THE  STIFF  COMPETITION 


FAST  AID  HEAT  PADS  -  THE  HEAT  IS  I 

Robinson  Fast  Aid  Heat  Pads  are 
a  revolutionary  new  product.  p 
Easy  to  apply,  guaranteed  to  give  f 
a  minimum  of  S  hours  constant  Ik 
heat  at  around  40  c,  and 
completely  odourless  making 
them  socially  acceptable. 
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reliefXtra 


Everyone  knows  the  beneficial  effects  of  heat,  so 
this  is  a  product  you  can  sell  with  confidence. 
Indeed  Clinical  Tests  on  Robinson  Fast  Aid  Heat 
Pads  show  83.3%  of  all  patients  reported  the 
benefits  as  good  or  very  good,  rising  to  91.7%  for 
those  with  heavy  pain. 

With  52  million  working  days  lost  each  year 
through  back  related  complaints  -  the  demand 
for  heat  pads  will  be  enormous.  Call  us  today  for 
further  information  on  0246  220022  and  ask  for 
Sales  Administration. 
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Because  of  today's  modern  lifestyles  muscular 
stiffness  and  tension  is  becoming  a  common 
complaint.  So  here's  another  revolutionary  new 

product  from 
Robinson 
Healthcare. 

Fast  Aid  Relief- 
Xtra are  adhesive 
magnetic  discs  which  have  been  specifically 
designed  to  give  magnetic  force  stimulation  to 
areas  of  muscle  stiffness  or  tension. 

The  effectiveness  of  Relief-Xtra  has  been  proved 
in  Controlled  Trials,  with  over  80%  experiencing 
relief  of  shoulder  stiffness.  The  benefits  are 
further  reinforced  by  the  fact  that  OVER  20 
MILLION  BOXES,  on  average,  have  been  sold 
annually  in  Japan  for  the  last  15  years,  with 
25  MILLION  BOXES  sold  in  1990. 

The  discs  are  easy  to  apply,  can  be  kept  on  for 
around  7  days,  and  can  even  be  worn  in  the  bath. 
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over  computer 
signed  scripts 

Chemex  '91:  on 
Wembley  way 
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making  of  a 
styling  range 

The  money  maze: 
raising  finance 


Holiday  travel:  get 
set  for  Summer 


Fortunately  We  Still  Have  The  Cure. 


If  your  premises  were  to  sustain  serious  damage 
you  would  need  to  be  really  sure  of  your  insurance  cover. 
PMI  Pharmacover  can  get  your  business  back  on  its  feet  again. 
Designed  specifically  for  pharmacists, 
Pharmacover  takes  away  the  insurance  worries  which  beset  many  businesses. 
So  avoid  any  insurance  problems  and  make  sure  of  the  cure. 
Find  out  about  Pharmacover  today. 


PMI  INSURANCE  St.  Albans  (0727)  44344 

38-42  ST.  PETER'S  STREET,      ST.  ALBANS,      HERTS.,  A  L  1  3  N  P. 
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So  the  controversy  over  the  computer-signed 
prescriptions  in  Filey  is  to  drag  on.  Not  content  with 
the  views  of  the  Royal  Pharmaceutical  Society  of  Great 
Britain  and  the  Department  of  Health  that,  by  using  the 
system,  they  are  in  breach  of  their  terms  of  service,  the 
doctors,  backed  by  the  FHSA,  are  now  seeking  to  get 
around  those  terms. 

Both  these  parties  would  have  us  believe  that  this  new 
system  is  even  safer  than  hand-signed  prescriptions!  The 
idea  that  every  single  signature  from  a  particular  doctor  will 
be  identical  is  seen  as  helping  the  pharmacist  by  lifting  the 
burden  of  having  to  determine  whether  or  not  a  signature 
is  genuine.  At  present,  a  person  attempting  to  pass  a  forged 
prescription  has  to  first  obtain  the  prescription  forms  and 
then  make  a  passable  attempt  at  the  necessary  signature. 
In  these  days  of  widespread  computer  expertise,  the 
programming  of  a  simple  signature  should  not  be  above  the 
capabilities  of  a  number  of  individuals.  The  resulting 
signature  would  be  indistinguishable  from  the  real  thing  — 
a  poor,  hand-written  forgery  would  not. 

The  other  situation  that  begs  clarification  is  that  the  GPs 
in  question,  although  not  able  to  issue  computer-signed 


prescriptions  for  pharmacists  to  dispense,  are  still  able  to 
use  the  system  for  those  dispensed  on  their  premises  for 
"rural"  patients.  Is  this  yet  another  example  of  dual 
standards  for  pharmacists  and  dispensing  doctors? 

There  are  suggestions  that  if  the  current  system  is 
ruled  an  electronic  stamp,  a  mouse  can  be  used  so  that  the 
doctor  does  in  fact  "write"  his  signature.  If  this  proves 
legally  acceptable,  the  resulting  system  seems  little  more 
than  an  expensive  pen  and  what's  more,  one  no  doubt 
funded,  at  least  in  part,  by  the  rest  of  us  through  the  GP 
reimbursement  scheme.  If  the  doctor  has  to  go  as  far  as  to 
use  a  mouse  to  place  the  cursor  on  the  relevant  part  of  the 
screen  and  sign  the  script,  what  is  the  benefit  over  a 
computer-printed  prescription  which  is  then  hand  signed? 

Is  it  possible  that  the  FHSA  and  doctors ,  who  must  be 
applauded  for  their  expertise  and  commitment  in  designing 
the  system  in  their  own  time,  find  themselves  with  an 
expensive  toy  that  needs  to  have  a  use  created  for  it?  The 
medical  profession  as  a  whole  is  currently  being 
encouraged  by  Government  opinion  that  computerised  is 
best,  but  computerisation  for  the  sake  of  it,  without  any 
obvious  gains,  should  be  treated  with  caution. 
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Filey:  computer-signed 
script  battle  continues 


Despite  directions  from  the 
Department  of  Health  that  GPs  in 
Filey  should  stop  issuing 
computer-signed  prescriptions, 
the  controversy  looks  set  to 
continue. 

According  to  David  Roberts, 
director  of  resource  management 
at  North  Yorkshire  Family  Health 
Services  Authority,  preliminary 
legal  opinion  from  the  DoH 
suggests  the  doctors  are  in  breach 
of  their  terms  of  service. 

The  issue  hinges  on:  "In 
issuing  a  prescription  form  the 
doctor  shall  himself  sign  the  form 
in  ink  with  his  initials,  or 
forenames,  and  surname  in  his 
own  handwriting  and  not  by  means 
of  a  stamp. ' ' 

However,  Mr  Roberts  told 
C&D  that  the  FHSA  is  waiting  for 
a  final  verdict  from  the  DoH's 
Policy  Committee,  whose  lawyers 
are  considering  the  situation. 

In  addition,  the  doctors 
involved  were  not  happy  with  the 
decision  and  senior  partner  Dr 
I  >avid  Valentine  wishes  to  take  up 
the  matter  with  his  local  MP  and 
the  Health  Secretary,  said  Mr 
Roberts. 

The  FHSA  is  standing  by  the 
decision  to  back  the  system  and 
Mr  Roberts  claims  the  DoH  is  also 
in  favour  of  the  idea.  "The 
pioneering  work  done  by  Dr 
Valentine  is  being  thwarted  by  a 
technicality,"  he  said. 

Mr  Roberts  believes  that  if  the 
system  is  objected  to  on  the 
grounds  that  it  constitutes  an 
electronic  stamp,  that  could  be 
overcome  by  the  use  of  a  mouse 


to  generate  the  signature  on  the 
screen. 

'  'The  door  is  open  forfurther 
discussion  and  negotiations,"  said 
Mr  Roberts,  who  is  convinced  the 
system  is  safe  and  puts  the 
interests  of  patients  first. 

Paul  Richardson,  a  pharmacist 
in  Filey,  confirmed  that  the 
prescriptions  were  no  longer 
being  issued,  with  the  exception  of 
those  for  "rural"  patients  for 
whom  the  doctors  dispensed. 

When  a  lack  of  stock  meant 
these  patients  were  being 
directed  to  pharmacies  for  their 
prescriptions,  the  computer- 
signed  scripts  were  being  over- 
signed,  he  said. 


Applications  to  open  pharmacy 
premises  in  the  Humberside 
villages  of  Gilberdyke  and  Laceby 
have  been  granted  following 
appeals. 

An  application  from  E.R. 
Brocklehurst  to  open  in 
Gilberdyke,  and  from  D.J.  Panchal 
to  open  in  Laceby,  near  Grimsby, 
were  both  originally  granted  by 
the  Family  Health  Services 
Authority.  Following  appeals  from 
the  medical  practitioners,  the 
applications  were  referred  to  the 
Department  which  backed  the 


According  to  a  report  in  Pulse 
(May  11),  the  practice  had 
purchased  five  additional 
terminals,  after  receiving  the 
backing  of  the  FHSA. 

Mr  Roberts  confirmed  that 
each  GP  practice  receives  a 
limited  sum  of  money  from  the 
FHSA  towards  the  cost  of 
computerisation.  After  the  initial 
sum  was  used  up,  the  doctors 
then  had  to  fund  additional  costs 
themselves,  he  said. 

It  was  not  possible  for  the 
doctors  to  claim  the  cost  of  the 
new  systems  from  the  FHSA  if 
their  original  allocation  of  funds 
had  been  used  up,  said  Mr 
Roberts. 


original  FHSA  decision. 

Chris  Holby,  consumer 
services  manager  at  Humberside 
FHSA,  told  C&D  that  the  doctors 
had  been  granted  permission  to 
continue  to  dispense  for  three 
months  in  Laceby  and  for  six 
months  in  Gilberdyke.  David 
Newton,  secretary  of  the  Local 
Pharmaceutical  Committee,  said 
the  decision  delighted  him. 

A  further  application  for  a 
pharmacy  in  Stamford  Bridge  had 
been  turned  down  by  the  FHSA, 
said  Mr  Holby,  on  the  grounds 


Babyfood 
labelling 
negotiations 

Negotiations  will  begin  in  June  in 
Brussels  over  the  terms  of  a 
European  Commission  proposal 
to  lay  down  compositional  and 
labelling  requirements  for  cereal- 
based  and  other  processed  foods 
for  infants  and  young  children. 

David  Maclean,  Junior 
Agriculture  Minister,  told  the 
Commons  last  week  that  the 
proposals  contained  minimum 
content  levels  for  meat  and  certain 
other  characterising  ingredients. 

Mr  Maclean,  replying  to  a 
question  by  Joan  Lestor,  Labour 
spokeswoman  on  children's 
interests,  said  the  Commission 
also  intended  to  introduce 
proposals  forquantitive 
ingredients  declarations  on 
foodstuffs. 


that  it  was  not  necessary  or 
desirable.  The  local  doctors  had 
invested  a  lot  of  money  and 
expertise  in  providing  a  dispensing 
service,  he  said. 

Part  of  Mr  Holby '  s  role  at  the 
FHSA  is  to  undertake  consumer 
surveys  of  healthcare  in  the  area. 
Currently  the  FHSA  is  conducting 
a  survey  into  dental  services  and 
a  pharmaceutical  survey  is  likely. 
However,  Mr  Holby  said  the 
FHSA  first  had  to  determine 
exactly  what  they  wanted  to  know 
about  pharmaceutical  services. 


NHS  reforms 

Labour  MPs  have  stepped  up 
their  campaign  against  the  NHS 
reforms,  and  they  will  be  a  central 
issue  at  a  general  election. 

Mr  Robin  Cook,  shadow  home 
secretary,  reaffirmed  in  the 
Commons  that  a  Labour  govern- 
ment would  "scrap' '  the  market- 
orientated  NHS  the  government 
is  seeking  to  establish. 

Mr  William  Waldegrave,  the 
Health  Secretary,  defended  the 
introduction  of  GP  budgets  and 
other  changes  and  claimed  that 
they  would  lead  to  a  generally 
higher  standard  of  care 
throughout  the  NHS. 
■  "Embryonic  purchase  unit" 
decisions  on  syringes,  needles, 
vaccines  and  paper  products  have 
saved  £80m  in  two  years. 


Humberside:  two  rural 
applications  granted,  one  refused 
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Pharmacists  more  important  to  industry 


Pharmacists  are  becoming  much 
more  important  customers  of  the 
pharmaceutical  industry  as  the 
balance  of  power  changes  in 
European  healthcare. 

James  Cochrane,  Wellcome 
Foundation's  European  director, 
said  last  week  that  doctors  used  to 
be  by  far  the  most  important 
customers,  while  other  parties 
played  a  largely  passive  role. 
Patients  did  as  doctors  told  them, 
pharmacists  supplied  what  was 
written  on  the  prescription  and 
governments  or  insurers  picked 
up  the  bills. 

In  recent  years  ageing 
populations  plus  better  diagnosis 
and  treatments  had  escalated 
costs.  The  paymasters  were  now 
imposing  cost-control  measures 
such  as  removing  various 
medicines  from  health  service 
lists,  imposing  budgets  and  asking 
patients  to  contribute  more 
towards  the  costs.  Committees 
were  advising  doctors  which 
drugs  to  prescribe,  and  Mr 
Cochrane  warned  that  in  future  it 
would  be  essential  to  generate 
data  on  cost-effectiveness  so  that 
therapeutic  decisions  were  not 
based  on  price  alone. 

The  trend  towards  generic 
prescribing  could  mean  that  new , 
more  expensive  medicines  were 
used  only  in  intransigent  cases 
while  most  patients  received 
older,  cheaper  drugs. 


Bad  year  for 
hay  fever? 

Tree  pollen,  rather  than  grass  and 
flower  pollen,  may  be  the  chief 
culprit  causing  symptoms  in 
Britain's  12  million  hay  fever 
sufferers.  And  according  to  the 
Pollen  Research  Unit  at  the 
Polytechnic  of  North  London,  that 
could  mean  1991  is  going  to  be  a 
particularly  nasty  one  for 
sufferers. 

They  have  found  that  there  are 
predictable  rhythms  in  tree  pollen 
release,  with  a  heavy  release  of 
pollen  at  the  end  of  a  two  or  three 
year  cycle.  With  the  seasonal 
rhythms  of  both  oak  and  silver 
birch  —  the  most  common  tree 
pollen  cause  of  symptoms  - 
reaching  their  peak  and  the 
growing  conditions  of  the  last  12 
months,  it  all  adds  up  to  high  pollen 
counts  this  year. 

During  repeats  of  "Tree 
Week"  —  last  year  700,000  trees 
were  planted  throughout  the 
country  —  planners  should  be 
aware  of  many  people's  allergic 
reactions  to  pollen,  when  choosing 
which  varieties  to  plant.  Other 
trees  implicated  in  hay  fever 
include  plane,  alder  and  beech. 


As  patients  had  to  bear  a 
greater  proportion  of  the  costs 
they  were  demanding  a  larger  say 
in  how  they  were  treated.  They 
were  seeking  opinions  from  more 
than  one  doctor  and  were 
consulting  paramedics  such  as 
pharmacists.  Pharmacists  were 
becoming  greater  decision 
makers,  both  as  consultants  to 
patients  and  in  deciding  which 
medicines  were  dispensed. 

Wholesalers  would  also 
become  more  powerful  as 
manufacturers  reduced  their 
manufacturing  plants  from  the 
present  20  or  so  throughout 
Europe  to  the  ideal  three  to  five. 
Goods  would  be  sold  from  plants 
in  one  country  to  wholesalers  in 
another,  Mr  Cochrane  predicted, 
and  pan  European  wholesalers 
and  federations  would  have 
increased  buying  power. 
Wholesalers  either  owned  or  had 
strong  relationships  with  generic 
manufacturers  to  produce  own- 


Wellcome 's  James  Cochrane 


label  brands;  wholesalers  also 
owned  pharmacies  and  vice  versa. 

Manufacturers  could  "beat 
them  or  join  them",  Mr  Cochrane 
proposed.  They  could  cut  out 
wholesalers  and  supply 
pharmacies  direct.  In  Europe, 
between  5-20  per  cent  of  total 
pharmaceutical  trade  was  supplied 
m  this  way.  Direct  distribution 
could  be  expensive  but  it  could  be 
done  through  agents  or  existing 
distributors,  as  Glaxo  were 
starting  to  do  in  the  UK. 

Alternatively,  manufacturers 
could  collaborate  by  forming 
alliances  with  wholesalers  and 
taking  advantage  of  then- 
expertise,  although  as  plants  were 
reduced,  logistic  problems 
increased  and  there  could  be 
difficulties  with  loss  of  control  and 
quality  guarantees. 

Mr  Cochrane  was  speaking  at 
Lehman  Brothers  International's 
third  European  Healthcare 
conference. 


New  JIC  rates  imminent 


An  announcement  of  JIC  rates  of 
pay  for  pharmacy  staff,  already 
two  months  overdue,  could  be 
made  shortly.  C&D  understands 
that  an  offer  of  8  per  cent  was 
made  in  March,  but  trade  unions 
are  currently  considering  an 


improved  offer  and  their  response 
is  imminent. 

Nevertheless,  many  multiples 
have  already  implemented  a  pay 
rise  without  waiting  for  an 
announcement  from  the  National 
Joint  Industrial  Council  for  Retail 


The  definition  of  'medicine' 


The  European  Court  of  Justice  has 
provided  Member  States  with  a 
definition  of  what  constitutes  a 
medicine  and  a  cosmetic.  The 
move  has  been  welcomed  by 
Upjohn  Co. 

According  to  the  Court, 
"medicine"  is  applied  to 
"substances  to  treat  or  prevent 
disease  in  humans  or  animals  and 
substances  which  are  administer- 
ed to  restore,  correct  or  modify 
physiological  functions. 

A  "cosmetic"  is  "any 
substance  for  placing  in  contact 
with  external  parts  of  the  body  to 


exclusively  clean,  protect  or 
perfume  them,  change  their 
appearance  or  correct  body 
odours." 

The  European  Court  was 
asked  to  provide  definitions  by  the 
Supreme  Court  in  the  Nether- 
lands which  is  considering  a  case 
broughl  In  I  pjohn,  in  1987  to 
prevent  Farzoo  selling  a  cosmetic 
product  containing  minoxidil. 

As  of  January  this  year,  the 
use  of  minoxodil  in  cosmetic 
products  was  prohibited  in 
Member  States  of  the  European 
Community. 


Oral  insulin  possible 


An  oral  insulin  preparation  could 
be  on  the  market  in  about  three 
years  time. 

Cortecs  Ltd  are  carrying  out 
clinical  trials  of  a  product  which 
uses  the  Macromol  delivery 
system  to  protect  insulin  from 
being  broken  down  in  the 
digestive  tract.  The  insulin  is 
absorbed  in  combination  with  fats 
as  a  lipoprotein  which  passes  into 


the  lymphatic  system.  The 
compound  is  broken  down  by 
enzymes  in  the  blood  to  release 
the  insulin  again. 

Chief  executive  Dr  Michael 
Flynn,  said  last  week  that  other 
therapeutic  proteins  such  as 
interferons,  calcitonin,  throm- 
bolytic agents,  growth  hormone 
and  erythropoietin  might  also  be 
administered  orallv. 


Pharmacy. 

Moss  Chemists  have  already 
given  pharmacy  and  shop 
assistants  a  7.5  per  cent  rise. 
Managing  director  Barry 
Andrews  says  that  the  company 
pays  above  the  JIC  rate,  but 
normally  looks  to  the  rate  for 
guidance  in  terms  of  an  increase. 

National  Co-operative 
Chemists  are  currently 
implementing  a  9  per  cent  pay 
increase  for  pharmacy  and  shop 
assistants,  effective  from  May  6. 
The  Co-operative  Employer's 
Association  had  agreed  this  with 
USDAW,  although  JIC  rates 
usually  "set  the  scene"  for  the 
company's  annual  rates  of  pay 
which  are  agreed  in  May,  Roger 
Whyborne,  company  secretary 
and  accountant,  told  C&D. 

Safeway's  superintendent 
pharmacist  Julian  Ashley  says: 
"Our  rate  of  pay  for  pharmacy- 
staff  is  higher  than  the  JIC 
minimum  rate  and  we  therefore  do 
not  wait  for  their  announcement 
before  reviewing  pharmacy  scales 
each  year. 

Following  a  complaint  that  Marvelon  and 
Mercilon  are  similar  enough  to  be 
mistaken  for  each  other  when 
written  on  a  prescription, 
Organon  say  they  do  not  accept 
this  or  any  suggestion  of 
negligence.  Confusion  could  arise 
only  when  the  writing  on  the 
prescription  is  so  illegible  that 
clarification  would  need  to  be 
sought.  During  the  four  years  that 
the  products  have  been  jointly 
available  this  is  only  the  second 
such  comment. 
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Reprimand  for  pharmacist  who  issued  1,500 
codeine  tablets  to  addict 


A  pharmacy  manager  who  sold  a 
drug  addict  1,500  codeine 
phosphate  tablets  without  a 
prescription,  has  been 
reprimanded  by  the  Statutory 
Committee. 

Mark  Bowyer,  of  Peartree 
Crescent,  Derby,  gave  the 
34-year-old  businessman  more 
than  120  day's  supply  of  codeine 
as  "an  emergency  supply," 
despite  the  maximum 
recommended  emergency  supply 
being  for  five  days,  the 
Committee  was  told. 

Mr  Bowyer  had  been  fined 
£500  with  £180  costs  for 
unlawfully  selling  the  tablets  to  Mr 
DD  in  January  1990  at  the  shop  he 
ran  in  Osmaston  Road,  Derby. 

Mr  Josselyn  Hill,  counsel  to 
the  Committee,  said  Mr  DD 
asked  for  the  tablets  because  he 
was  going  to  go  to  work  in  Jersey, 
and  Mr  Bowyer  agreed  to  sell  him 


three  containers  of  500  tablets  at 
"a  50  per  cent  mark-up". 

Mr  David  Young,  one  of  the 
Society's  inspectors,  said  Mr 
Bowyer  admitted  selling  the  drug 
when  questioned  and  said  he 
regretted  what  he  had  done  but 
had  agreed  to  sell  the  tablets  to 
the  patient,  who  was  suffering 
from  Crohn's  disease,  because  he 
said  he  was  going  abroad.  Mr 
Bowyer  said  he  had  made  no  profit 
from  the  deal,  claiming  he  had 
been  "pushed  into  the  role  of 
doctor"  and  was  unhappy  at  the 
way  the  patient  was  being  treated 
by  his  local  GP.  The  patient  had 
put  him  under  "quite  severe 
verbal  pressure". 

Mr  Bowyer  told  committee 
chairman  Gary  Flather  QC,  there 
was  nothing  emotional  in  his 
relationship  with  the  patient.  He 
knew  he  had  been  taking  a  risk  but 
he  could  see  no  other  option.  "I 


felt  1  had  an  obligation  to  my 
patient  whether  he  was 
habituating  or  not,"  he  added. 

Mr  Flather,  announcing  the 
Committee's  decision  to  issue  a 
reprimand  to  Mr  Bowyer  rather 
than  striking  him  off  the  Register, 
said  members  had  found  his 
evidence  truthful  and  his  remorse 
for  what  he  had  done  was  clear. 

"This  sort  of  conduct  will  never 
ever  do,"  he  added.  "No 
pharmacist  should  go  outside  the 
law  or  get  emotionally  involved 
with  his  clients,"  he  added.  His 
actions  had  been  "inadequate  and 
foolish"  but  he  was  just  into  his 
career  and  the  Committee 
accepted  he  had  acted  in  an 
idealistic,  stupid  manner.  The 
Committee  had  decided  on  its 
action  because  it  believed  Mr 
Bowyer  would  not  appear  before 
them  again  but  if  he  did,  he  could 
expect  a  different  approach. 


Decision  deferred  on  man  who  tried  to  steal 
a  glass  hippopotamus 


The  Statutory  Committee  has 
deferred  until  next  month  a 
decision  over  a  pharmacist  who 
tried  to  dupe  a  Windsor  shop  into 
giving  him  a  glass  hippo. 

Ralph  Dwek,  of  Thurleigh 
Road,  Balham,  had  earlier 
succeeded  in  conning  a  nearby 
store  out  of  a  handbag  worth 
nearly  £50.  Mr  Dwek  was  fined 
£100  at  Reading  Crown  Court 
after  pleading  guilty  to  obtaining 
the  handbag  by  deception  from 
Caleys,  a  branch  of  the  John  Lewis 
Group,  and  attempting  to  obtain 
the  hippo  from  Token  House  Gift 
Shop,  in  May  1990. 

Mr  Josselyn  Hill,  counsel  to 
the  Pharmaceutical  Society,  told 
the  Committee  that  Mr  Dwek  and 
his  girlfriend,  who  had  recently 
been  granted  a  decree  nisi  from 
her  violent  husband,  went  into 
Caleys,  where  he  claimed  they 
had  bought  a  handbag  for  £49  a 
fortnight  before  but  had  left  it  with 
a  receipt  in  the  shop.  Caleys  could 
find  no  record  of  the  deal  but  he 
was  given  a  handbag  in  any  case, 
he  added. 

Shortly  afterwards  he  tried  a 
simitar  method  to  obtain  an 
ornamental  hippo  worth  £43  from 
Token  House  but  staff  became 
suspicious  and  called  police. 

Police  Sergeant  Stephen 
Waters  told  the  Committee  that 
Mr  Dwek  gave  staff  at  the  shops 
the  false  name  of  Benson,  but 
gave  the  correct  address  of  his 
pharmacy  in  Old  Kent  Road.  Mr 
Dwek  did  not  attend  the  hearing 


but  in  a  letter  claimed  he  had  lied 
about  his  name  because  he  feared 
his  girlfriend's  violent  ex-husband 
would  '  'come  round  and  beat  me 
up" .  The  girlfriend  sat  silently  at 
the  back  of  the  Committee  room 
as  the  case  was  discussed. 

Committee  Chairman  Gary 


Flather  QC,  said  the  Committee 
would  defer  a  decision  until  next 
month,  to  give  Mr  Dwek  "a  final 
opportunity,  he  might  not 
necessarily  deserve,  to  appear." 
But,  he  added,  the  Committee  still 
had  it  in  mind  to  erase  his  name 
from  the  register. 


PSNI  COUNCIL 


Regret  over  PQET  delay 


Pharmaceutical  Society  of 
Northern  Ireland  Council  member 
Dr  Terry  Maguire  has  expressed 
regret  and  annoyance  that 
Department  of  Health  and  Social 
Services  proposals  for  a  re- 
constituted Post  Qualification 
Education  and  Training  were  only 
received  by  Council  the  day 
before  the  meeting  scheduled  to 
discuss  them. 

Dr  Maguire  reported  on  the 
progress  of  the  meeting  of  the 
PQET,  held  on  April  17  at 
Dundonald  House,  at  the  April 
meeting  of  the  PSNI  Council. 

At  the  same  meeting,  the 
secretary  was  instructed  to  write 
to  the  four  Health  and  Social 
Services  Boards  drawing 
attention  to  the  Council's  opinion 
on  business  arrangements 
between  pharmacists  and  GPs. 

The  election  of  officers  of  the 
Lurgan,  Portadown  and  Armagh 
Branch  recentlv  took  place. 
Officers  for  1 991 192  are :  Mr  J .  G . 
Hendron  (chairman),  MrM.V.A. 


Napier  (vice-chairman)  and  Mr. 
R.H.  Caughey  (secretary). 

An  application  was  approved 
from  Mr  D.W.T.  Austin  for 
registration  of  premises  for  pre- 
registration  training. 

The  following  applications  for 
registration  as  students  were 
granted:  Desmond  Michael 
Austin,  Belfast;  Anna  Maria 
Fitzpatrick,  Newcastle;  Karen 
Margaret  Garvin,  Maghera; 
Frances  Mary  Hamilton,  Larne; 
Stephen  James  Jones,  Newry; 
Barry  Niall  Keenan,  Enniskillen; 
Aidan  Joseph  Moss,  Belfast; 
Suzanne  Elizabeth  Mullan, 
Dungannon;  Brain  McFetridge, 
Londonderry;  Brigeen  Una 
McGrath,  Coalisland;  Lynn 
McKinney,  Belfast;  Paul 
Christopher  McNeill,  Banbridge; 
Fionnuala  O'Niell,  Carryduff; 
Mark  Andrew  Patterson, 
Dromore;  Pauline  Mary  Toner, 
Magherafelt;  Yeo  Lee  Na, 
Belfast;  John  Paul  Wilkinson, 
Belfast. 


CD  entry 
offences 

A  pharmacist  proprietor  who  lied 
to  police  and  a  Society  inspector 
after  failing  to  control  the  supply  of 
Controlled  Drugs  onto  the 
streets,  was  reprimanded  by  the 
Statutory  Committee. 

A  routine  visit  by  a  Scotland 
Yard  Drug  Squad  officer  found 
Paresh  Samani  did  not  record 
supplies  of  methadone  he  gave  to 
two  addicts  at  his  Kilburn 
premises. 

The  Royal  Pharmaceutical 
Society's  Statutory  Committee 
heard  how  Mr  Samani,  of 
Esterbrook  Street,  Victoria,  a 
partner  in  Harvestland  Ltd,  of 
Salisbury  Road,  Kilburn,  was  fined 
a  total  of  £1 ,200  with  £35  costs  at 
Brent  Magistrates  Court  on 
September  12  last  year.  He  had 
pleaded  guilty  to  two  charges  of 
failing  to  make  an  entry  in  the 
Controlled  Drugs  Register  on 
May  26  and  June  1 .  He  also  asked 
for  fourteen  similar  offences  to  be 
taken  into  consideration. 

The  Statutory  Committee 
heard  that  Detective  Sergeant 
Martin  Tilley  visited  the  pharmacy 
on  June  6  and  was  told  by  Mr 
Samani  that  two  addicts  had 
stopped  their  daily  visits  on  May 
26.  The  officer  recorded  this  but 
found,  on  a  later  visit,  that 
prescriptions  of  methadone  had 
been  collected  for  several  days 
after  that.  The  officer  was  also 
told  by  Janet  Hedgington,  an 
inspector  of  the  Society,  that  Mr 
Samani  had  told  her  the  same. 

When  Mr  Samani  was 
questioned  at  Willesden  Green 
police  station  on  August  8,  he 
admitted  his  lies,  claiming 
pressure  of  work  and  poor  relief 
staff  meant  his  duties  were  not 
carried  out  correctly.  "If  he  had 
not  lied  in  the  first  place  he  would 
not  have  ended  up  at  the  police 
station,"  commented  DS  Tilley. 

Mr  Samani  told  the  Committee 
he  had  lied,  but  claimed  he  was 
panicked  when  he  saw  the 
incomplete  register.  "It  is  a 
reaction  that  just  came  out,  I 
regret  that,"  he  said.  He 
explained  how  a  recent  illness  and 
a  trip  to  New  York  meant  he  had 
to  rely  on  sub-standard  relief  staff 
who  didn't  complete  the  register. 

He  also  admitted  he  was  back 
at  work  for  a  full  six  days  before 
the  police  called  and  could  have 
rectified  the  mistakes. 

The  Committee  decided  not  to 
strike  him  from  the 
Pharmaceutical  Register  but 
instead  reprimanded  Mr  Samani. 
"It  is  of  crucial  importance  that 
the  Controlled  Drugs  register  is 
maintained.  This  protects  the 
patient,  it  also  allows  the  control  of 
drugs  to  be  traced,  it  also  protects 
the  pharmacist,"  commented 
chairman  Gary  Flather  QC. 
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Restoration 
postponed 

The  Statutory  Committee  has 
postponed  a  decision  on  the 
restoration  of  a  pharmacist  struck 
off  lor  petty  theft  to  give  him  tunc 
to  reaquaint  himself  with 
pharmacy  practice  and  ethics. 

David  Blake,  of  Coombe  Road, 
Bushey  Heath,  was  struck  off  in 
1986.  After  pleading  guilty  to 
petty  theft,  he  was  given  a 
reprimand  aftera  letter  of  support 
was  sent  by  his  new  employer. 
Later,  he  was  fined  for  a  similar 
offence  from  that  employer,  said 
Mr  Josselyn  Hill,  counsel  for  the 
Committee. 

Mr  Blake,  who  conducted  his 
own  case,  said  the  offences  were 
committed  while  he  was 
undergoing  a  "family  upheaval' ' , 
but  his  marriage  was  now  happily 
restored.  Chairman  Mr  Gary 
Flather,  QC,  said  the  Committee 
would  want  either  oral  evidence  or 
a  written  statement  from  a 
member  of  the  Society  when  it 
next  looked  into  the  case,  but  said 
the  Committee  was  minded  to 
restore  his  name  to  the  register  if 
he  satisfied  these  conditions. 


Back  after 
three  years 

A  pharmacist  who  was  forced  to 
sell  his  business  three  years  ago 
after  being  struck  off  for  being  a 
potential  hazard  to  patients,  has 
been  restored  to  the  Register. 

Barry  Parkin,  who  sold  his 
business  at  48  Sturdee  Avenue, 
Gillingham,  after  being  struck  off 
in  March  1988  successfully 
convinced  the  Statutory 
Committee  he  was  fit  to  return  to 
work. 

Several  visits  were  made,  by 
Society  inspectors  and  no 
improvements  were  made  to  Ins 
premises  ,  the  Committee  had 
heard  during  a  previous  hearing. 

Mr  Parkin,  who  had  previously 
unsuccessfully  appealed  against 
the  decision  at  the  High  Court, 
told  the  Committee  how  he  had 
made  up  for  his  three  year 
absence.  He  had  attended  a 
comprehensive  five  day  course  at 
Brighton  Polytechnic  in  April  and 
was  receiving  part-time 
experience  at  a  local  pharmacy. 

Mr  Parkin,  who  had  lived  off 
the  interest  on  the  sale  of  his 
business,  told  the  Committee  he 
would  never  want  to  run  a 
pharmacy  of  his  own  again,  but 
would  work  as  a  locum. 

"He  really  is  now  enthusiastic 
and  motivated  and  is  to  be 
congratulated, ' '  commented 
chairman  Gary  Flather,  QC. 


LECTIONS 


Patient  care\ 


I  find  it  amazing  that  a 
medical  profession  that 
condones  diagnosis  and 
prescribing  by  unqualified 
personnel  so  vehemently 
objects  to  any  pharmacist 
involved  in  patient  care.  Dr 
Jane  Richards,  chairwoman 
of  the  General  Medical 
Services  Committee's 
prescribing  subcommittee, 
is  reported  (C&D  May  11) 
as  saying  in  the  doctors' 
magazine  GP,  that 
pharmacists  were  not 
trained  to  handle  repeat 
prescriptions,  and  if  they 
wanted  to  take  on  a  role  in  disease 
management  they  should  have  become 
doctors! 

I  suppose  it's  alright  for  the  doctor's 
ancillary  staff  to  take  on  these  roles, 
because  then  the  doctor  is  taking  the 
responsibility,  but  for  a  pharmacist  to  be 
involved  would  undermine  their  authority. 
The  monitoring  of  patients  on  repeat 
medication  would  be  far  better 
accomplished  by  properly  trained 
pharmacists  than  by  lay  receptionists. 
Drug  monitoring  is  a  natural  extension  of 
the  maintenance  of  patient  medication 
records,  and  in  order  to  proceed  all  we 
require  is  the  co-operation  of  the  patient, 
not  the  permission  of  the  doctor. 

Dr  Richards'  blinkered  opinions  are 
designed  to  perpetuate  a  medical 
monopoly  without  any  consideration  of 
patient  benefits.  Co-operation,  not 
confrontation,  should  be  the  rationale  of 
discussion,  but  perhaps  I  am  being  unfair 
since  by  inference  she  is  also  directly 
criticising  dispensing  doctors  who,  if  they 
had  wanted  to  take  on  a  role  in  patient 
pharmaceutical  management,  should  have 
become  pharmacists! 

Ostomy  success 

In  common  with  P.  J.  Rose  (C&D 
Letters,  May  11),  I  too  spit  blood  at  the 
circumventing  of  the  pharmaceutical 
profession  by  postal  services  from  ostomy 


suppliers.  We  earn  nothing 
out  of  the  present  fee 
structure  for  the  supply  of 
appliances,  yet  are 
expected  to  give  willingly  of 
our  time  and  expertise  to 
assist  these  patients,  i  lere 
is  a  classic  example  of  an 
identified  role  which 
pharmacy  already  under- 
takes, but  for  which 
precious  little  remuneration 
is  forthcoming. 

As  far  as  stock  is 
concerned  I  decided  many 
years  ago  never  to  keep  a 
particular  patient's  needs  in 
stock,  but  have  trained 
them  to  anticipate  those 
needs  and,  at  the  same  time  as  requesting 
a  repeat  prescription  from  the  surgery, 
send  or  phone  a  copy  to  myself.  Their 
requirements  are  then  quickly  obtained 
and  either  collected  from  the  pharmacy  or 
delivered  directly  to  the  patient's  house. 

By  firmly  explaining  the  advantages  of 
prior  ordering  I  no  longer  suffer  ostomy 
stock  loss.  With  the  maintenance  of 
proper  records  and  my  ready  accessibility 
to  deal  with  any  problems  and  the  supply 
of  their  other  pharmaceutical  needs,  I 
have  built  up  a  substantial  ostomy 
clientele.  The  postal  services  may  win  a 
few,  but  most  patients  still  prefer  their 
community  pharmacy. 

CLO  -  still  patient 
confusion 

I  understand  what  Seven  Seas  are  saying, 
and  appreciate  that  their  High  Strength 
One-A-Day  pure  cod  liver  oil  capsules  are 
a  licensed  product  for  the  relief  of  joint 
pains  and  stiffness  (C&D  Letters,  May 
11)  but  the  patient  remains  confused.  Only 
today  I  had  a  gentleman  who  wished  to 
purchase  his  usual  bottle  of  liquid  cod  liver 
oil,  and  for  convenience  a  tub  of '  'one-a- 
day"  to  take  on  holiday  with  him!  After 
careful  explanation  he  substituted  a  pack 
of  traditional  capsules,  and  thanked  me  for 
mv  advice,  but  he  was  confused. 
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A  REMEDY  FOR 


"Scepticism  is  a  thing  of  the  past.  In  future  I  will 
confidently  encourage  homoeopathy  as  a  genuine  complementary 
alternative  to  conventional  treatments." 

X-RAYSER,  CHEMIST  &  DRUGGIST,  JAN  19,  1991. 


Even  the  staunches!  sceptics  are  turning  to  homoeopathic  remedies. 
And  what  better  to  turn  to  than  New  Era  -  the  natural  brand  leader. 


New  Era® 

HOMOEOPATHIC  PREPARATIONS 

IT'S  ONLY  NATURAL 


Unichem  map 
out  the  shop 
for  £25  pa 

Unichem's  new  merchandising 
system  of  pharmacy  planograms 
will  "hand  pharmacists  more 
profit,  on  a  plate"  —  for  £25  a 
year. 

The  planograms  cover  80  per 
cent  of  pharmacy  products  over 
12  key  sectors  —  babycare, 
bath/shower,  OTC  medicines, 
haircare,  feminine  hygiene,  male 
toiletries,  oral  hygiene, 
deodorants,  slimming,  vitamins, 
skincare  and  paper  goods. 


The  package  includes  market 
data  and  manufacturer 
recommendations  on  minimum 
stock  lines,  with  space  allocated  to 
brands  equated  to  share  in 
independents,  taking  into  account 
rate  and  sale  and  pack  size.  Pie 
charts  indicate  market  shares  and 
there  are  optimum  shelf  layouts 
for  ranges,  all  based  on  combining 
data  from  Nielsen,  companies  and 
Unichem  themselves. 

"We  realised  there  was  no 
data  available  for  independents 
because  all  data  is  based  on  sales 
through  multiples,"  says  deputy 
marketing  director  Tony 
Foreman.  "Pharmacists  have  to 
stock  thousands  of  products  in 
very  limited  space,  making  it 
difficult  to  maximise  sales.  Our 
Planograms  will  give  them  the 
most  up-to-date  unbiased  market 
information,  helping  them  help 
themselves." 

The  £25  annual  subscription  to 
the  scheme  will  include  two 
updates.  Unichem  pic.  Tel: 
081-3912323. 


German  skincare  hits 
UK  pharmacies 


Germany's  number  two  skincare 
brand,  Claire  Fisher,  is  making  its 
UK  debut  next  month. 

The  range  uses  natural  plant 
ingredients  in  systems  developed 
for  the  three  main  skin  types  — 
dry  and  sensitive,  normal/ 
combination  and  oily.  It  is  said  to 
fill  a  gap  in  the  UK  market, 
following  research  which 
identified  a  demand  from 
"environmentally  aware  ABC 
women' '  for  an  upmarket  natural 
skincare  range  as  an  alternative  to 
increasingly  scientific  products. 

Made  by  Taylor  Kosmetik, 
Claire  Fisher  natural  cosmetics 
are  being  distributed  in  the  UK  by 
SiBBS  Associates. 

For  dry  and  sensitive  skins 
there  is  avocado  cleansing  milk, 
camomile  lotion,  camomile  day 
cream  and  almond  night  cream. 
For  normal/combination  skins  the 
range  comprises  lime  blossom 
cleansing  milk,  witch  hazel  lotion, 
orange  blossom  day  cream  and 
carrot  night  cream.  For  oily  skins 
there  is  cucumber  cleansing  milk, 
balm  lotion  containing  extracts 
from  the  lemon  balm  plant, 
hawthorn  day  cream  and 
rosemary  night  cream  which 
contains  naturally-derived 
extracts  of  cineole,  camphor  and 
borneol  (cleansers  and  toning 


lotions  £5.49,  day  creams  £6.99, 
night  cream  £7.99,  bodv  milk 
£5.39  and  hand  cream  £4.29). 

Each  item  is  packaged  in 
recycled  brown  glass  to  protect 
the  active  ingredients  and  none  of 
the  products  has  been  tested  on 
animals.  A  minimum  of 
preservatives  is  used,  and 
extensive  dermatological  testing 
has  shown  the  products  to  be 
hypo-allergenic. 

The  range  is  being  aimed  at 
pharmacies  other  than  Boots  and 
the  distributors  are  also  selling  in 
to  department  stores,  but  not 
health  food  outlets.  A 
merchandiser  holds  22  items  from 
the  range  of  14  different  products 
(£72  trade).  For  the  launch  period 
this  prepack  comes  with  two  free 
body  milks,  two  free  hand  creams 
and  240  sample  sachets  which  can 
be  sold  for  lOp  each  —  making  a 
total  of  about  £40-worth  of  free 
stock.  A  range  of  POS  material 
will  be  available. 

Support  includes  public 
relations  and  advertorials  in  the 
women's  Press,  starting  in  July, 
and  in  You  magazine  in  June. 
Another  burst  will  appear  in 
September  and  October.  Taylor 
Kosmetik  GmbH,  Karlsruhe. 
Distributors  SiBBS  Associates. 
Tel:  071-7388266. 


New  from  Christian  Dior  are  Finesse 
tights  and  stockings  and  control 
top  tights.  The  range  comprises 
tights  (£3.99)  in  three  sizes  and 
seven  shades  and  stockings 
(£3.75)  in  three  sizes  and  four 


colours.  Control  top  tights  give 
extra  tummy  control  and  a  matt  10 
denier  leg  with  Lycra,  available  in 
three  sizes  (£7.15)  and  seven 
shades.  Couture  Marketing  Ltd. 
Tel:  045  527 4777. 


Nivea  gets 
into  the 
shower 

Smith  and  Nephew  have 
introduced  two  shower  creams 
and  a  shower  gel  for  men  to  their 
Nivea  range. 

Refreshing  shower  gel  for  men 
(200ml  £1.95)  contains  a 
masculine  fragrance  and  is  said  to 
be  invigorating.  Nivea  hair  and 
body  shower  creme  (200ml  £1 .95) 
contains  both  shampoo  and 
conditioner  but  can  also  be  used 
for  the  body.  Nivea  moisturising 
shower  creme  (200ml  £1.95) 
contains  D-panthenol  for 
smoother  skin. 

Smith  and  Nephew  say  that 
since  only  21  per  cent  of  the 
population  currently  use  a  shower 
product  in  a  two  week  period, 
there  is  plenty  of  room  for  market 
growth  in  this  area.  Smith  and 
Nephew  Consumer  Products  Ltd. 
Tel:  021  327  4750. 


More  Pulse 

Seven  Seas  are  adding  a  120 
capsule  "economy  pack"  to  their 
Pulse  Pure  Fish  Oil  range.  They 
say  that  demand  for  Pulse  has 
increased  by  500  per  cent  since 
the  Medical  Research  Council 
published  its  findings  on  the  role  of 
fish  oils  in  the  prevention  of  heart 
disease. 

Promotion  of  the  new  pack 
(£5.99)  will  include  a  £300,000 
advertising  campaign  in  the 
women's  and  national  Press.  And 
a  public  relations  campaign  will 
involve  pharmacy  competitions, 
consumer  product  offers,  a  Seven 
Seas  award  for  journalists  and  a 
media  activity  centring  on  a  "  Fish 
for  life"  healthy  eating  week. 
Seven  Seas  Health  Care  Ltd.  Tel: 
0482  75234. 

Rimmel  International  are  offering 
consumers  a  saving  on  their 
Cachet  100ml  deo-perfume  spray. 
The  spray  will  retail  at  £2.30, 
making  a  saving  of  about  £1.  A 
trade  parcel  containing  12  units 
featuring  a  flash  label  on  the  cap  is 
available.  Rimmel  International 
Ltd.  Tel:  071-637 1621. 
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Four  new  profit  maker 


Slim-Fast  is  now 
brand  leader  with 
70%  share  - 

AND  DOUBLES  THE 
SLIMMING  MARKET  IN 
10  MONTHS. 


A.C.  Nielsen  data  confirms  it. " 
Slim-Fast  now  accounts  for  70%  of 
the  slimming  market  in  value  and 
outsells  the  number  two  slimming 
brand  by  over  5  to  1!  And  Slim-Fast 
outsells  the  number  three  brand  by 
fifteen  to  one!  Slim-Fast  has  doubled 
the  value  of  the  slimming  market  in 
less  than  a  year. 

*(A  C.  Nielsen  HBa  Pharmacy  Index  ND  1990) 

Massive  TV 
advertising  support 
throughout  the  year 


In  1990  Slim-Fast  out-spent  every 
other  slimming  brand.  In  1991 
Slim-Fast  will  be  piling  on  even  more 
pressure.  Your  customers  will  be 
seeing  the  Slim-Fast  commercials 
continuously  throughout  the  year. 


.*'r'J.>/l<"!>*-'" 


S  HAMDY 


■TREE  SHAKES! 


si*?* 


m 


the  Natural  Hea 
TOLOSEWEiq! 
With  the  Slim  F 


t      the  Natw'--|GHT  FAS' 
I     ™L05E£  Fast 
With  the  SI""  r 


DON  T  BE  CAUGHT  OUT-STOC 


iff  Thompson  Medical  Company  Limited,  PO  Box  681,  Salisbury  House,  302-308  High  Str 


rom  the  Brand  Leader 


FREE  SHAKER 

ENCLOSED 


PttJftr.  ""sag* 


tant  nutritional  rr 
for  weight  loss.    JO  LOSE  w2S!?V  Way 


low 

with 


min 

ned 
mix 
I  fibre, 
lyadd 
3d  milk. 

2g 

!  sactiels) 


Ml*  C 


Tieal 


afl>inL,  SWnvFaSt 

fellow  ctfg« 


Slim-Fast  No.1  in 
pharmacy 
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Slim-Fast 
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Maximise  your  slimming 
department  profit.  Allocate  70%  of 
shelf  space  to  the  Slim-Fast  range. 

Slim-Fast  should  now  account  for  at 
least  70%  of  your  slimming  product 
orders.  Many  pharmacies  missed 
out  at  the  end  of  1990. 

70%  of  pharmacy  shelf  and  display 
stocks  should  be  for  Slim-Fast,  the 
brand  leader. 

Remember.  Slim-Fast  outsells  the 
No. 2  slimming  brand  by  over  5  to  1. 
Contact  your  wholesaler  now  and 
place  your  order  for  the  complete 
Slim-Fast  range. 


:  THE  FULL  SLIM  FAST  RANGE! 

igh,  Berkshire  SL1  1LY.  Telephone:  (0753)  693600.  Fax:  (0753)  693508.  Telex:  846230 


COUNTERPOINTS 


Scholl's  trainer  treats 


Active  hair 
styling  on 
film 

Silvikrin  are  offering  consumers 
what  is  claimed  to  be  the  first 
haircare  video  mi  the  market,  free 
with  their  shampoos  and 
conditioners. 

The  30-minute  video, 
presented  by  Annabel  Giles, 
shows  top  stylist  Rick  Haylor 
demonstrating  the  new  Silvikrin 
Active  Care  styling  range. 

The  promotion,  featured  on 
collarettes,  offers  consumers  the 
styling  video  for  two  proofs  of 
purchase  plus  59p  for  postage.  It 
is  described  by  the  company  as 
"aspirational  but  realistic," 
showing  how  to  make  the  best  of 
your  hair.  The  closing  date  is 
December  31.  Smithkline 
Beecham  Personal  Care  UK.  Tel: 
081-560  5151. 


Film  offer 

Fuji  Film  are  launching  two 
promotions  with  Amateur 
Photographer and  BBC  Cardenas 
World  magazines. 

The  May  18  issue  of  Amateur 
Photographer  will  have  a  50p  off 
coupon  for  Fujicolor  Super  HG 
400  film.  The  June  edition  of  BBC 
Gardeners  World  will  contain  a  50p 
off  coupon  for  Fujicolor  Reala  film. 
Fuji  Photo  Film.  Tel:  071-586 
5900. 


Scholl  have  launched  Sneaker 
Treater  insoles  to  meet  the 
growing  popularity  of  training 
shoes,  both  for  sport  and  as  a 
fashion  item. 

The  product  is  designed  to 
combat  foot  odour  and  wetness  in 
training  shoes. 

Sneaker  Treaters  (£2.89)  are 
claimed  to  work  in  a  number  of 
ways  to  keep  trainers  fresh  and 
dry  and  so  prolong  their  life. 

An  anti-bacterial  action 
destroys  odour;  an  anti-fungal 


helps  prevent  athlete's  foot;  the 
insoles  absorb  wetness  as  feet 
perspire;  a  dual  layer  helps  absorb 
shock  and  provides  cushioning; 
the  insoles  continue  to  work, 
destroying  fungi  in  the  shoe  linings 
when  it  is  not  being  worn. 

To  coincide  with  the  launch, 
the  Scholl  sales  force  will 
distribute  a  Sneaker  Treater 
dispenser,  which  holds  12  packs, 
to  independent  pharmacies.  Scholl 
Consumer  Products  Ltd.  Tel: 
0582482929. 


New  brushes 
from  Colgate 

Research  by  Colgate-Palmolive 
has  shown  that  consumers  take 
five  times  longer  to  choose  a 
toothbrush  than  toothpaste  and 
are  baffled  by  the  variety.  In  an 
attempt  to  simplify  choice,  the 
company  have  introduced  a  single 
range  of  toothbrushes. 

The  brushes,  available  in  Mini- 
junior  (£1.18),  Junior,  Adult  and 
Sensitive  (all  £1.22),  feature  a 
diamond-shaped  head  and,  with 
the  exception  of  the  Mini-junior, 
have  a  combination  of  bristle 
types.  The  range  has  been 
packaged  to  appeal  to  the 
consumer,  particularly  women 
buying  for  the  family,  says  the 
company. 

The  UK  launch  is  being 
supported  by  a  £2  million 
marketing  support  package 
including  national  television 
advertising,  15  million  door-to- 
door  coupons  and  money-off 
coupons  on  Colgate  toothpaste. 
Colgate-Palmolive  Ltd.  Tel:  0483 
302222. 

Take  pictures 
with  Pazzazz! 

Kodak  are  bringing  out  a  new 
camera,  the  Pazzazz,  said  to  meet 
demand  for  a  high  quality, 
attractive  camera  at  a  reasonable 
price. 

It  features  the  Ektralite 
camera  engine  and  is  said  to  be  an 
ideal  first  camera  for  children,  or 
for  adults  who  prefer  the  110 
easy-load  cartridge  format. 

Retailing  at  about  £20,  the 
Pazzazz  comes  blister  packed 
with  two  batteries  and  a  roll  of 
Kodak  Gold  200  film.  It  comes  in 
two  colours,  pink  and  turquoise, 
with  a  striking  clown  image, 
complete  with  instructions.  Kodak 
Ltd.  Tel:  0442  61122. 


More  Vantage  hosiery 


AAH  '  Pharmaceuticals  are 
extending  their  range  of  hosiery. 

New  Vantage  stockings,  in  a 
choice  of  1 0  or  1 5  denier ,  come  in 
a  variety  of  colours . 

The  new  knee-highs  come  in 
black,  chiffon  and  graphite  (a  two- 
pair  pack)  and  there  is  now  a  three 
pair  pack  of  10  denier  tights. 
Multi-packs  are  available  in  single 
colours  of  barely  black,  honey  or 
graphite.  Prices  start  at  £0.60  for 


tights,  £0.66  for  stockings  and 
£0.87  for  a  2-pair  pack  of 
knee-highs. 

The  additions  have  been 
launched  in  new  packaging,  which 
will  be  added  to  existing  products 
in  the  range  over  the  coming 
months. 

Display  stands  which  hold  the 
entire  range  are  available.  AAH 
Pharmaceuticals.  Tel:  0928 
717070. 


. . .  WHICH  INCLUOe 
WYETH  TEMAZEPAM 
CAPSULES  AND  TABLETS. 
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A  crunchier  way  to  slim 


New  dietetic 
pasta  made 
from  rice 

General  Designs  have  launched 
Ener-G  Rice  Pasta,  a  gluten-free, 
wheat-free,  soya  and  maize-free 
product  which  is  said  to  be  very 
low  in  sodium. 

The  company  claims  it  is  the 
first  dietetic  pasta  made  entirely 
from  rice  and  can  be  eaten  hot  or 
cold. 

Ener-G  Rice  Pasta  is  available 
in  two  forms  —  small  shells  or 
large  shells.  Suggested  recipes 
are  printed  on  the  pack  to 
encourage  trial.  A  454g  pack 
retails  at  £2.99  and  contains 
enough  pasta  for  about  six  meals, 
says  the  company.  Distributors 
Faiillon  Ltd.  Tel:  04023  71136. 

Extra  value 
Garlic  Pearls 

Healthilife  have  introduced  a 
special  value  pack  offer  on  their 
one-a-day  Garlic  Pearls.  The  offer 
fetures  £0.50  off  the  2mg 
30-capsule  twin-pack  and  £1  off 
the  2mg  90-capsule  twin-pack. 

The  campaign  is  being 
supported  by  point-of-sale 
material  on  an  Egyptian  theme  — 
the  first  documentary  evidence  of 
the  use  of  garlic  having  come  from 
ancient  Egypt,  says  the  company. 

The  special-offer  pack  design 
is  suitable  for  window,  shelf  and 
off-shelf  displav,  say  Healthilife 
Ltd.  Tel:  0274595021. 

Win  a  trip  to 
Disneyland 

Ciba  are  supporting  their  Savlon 
range  this  Summer  with  a  new  £1 
million  television  campaign. 

The  advertising  runs  from 
June  to  September  and  will  be 
supported  by  a  range  of  display 
and  promotional  material, 
including  giant  dummies, 
showcards  and  counter  units. 

As  an  added  incentive  for 
pharmacists,  Ciba  are  running  a 
competition,  the  first  prize  of 
which  will  be  a  holiday  for  two  in 
Orlando,  Florida.  Twenty  second 
prizes  of  Betacom  C7000  cordless 
telephones  are  on  offer  and  every 
pharmacy  entering  the  promotion 
and  displaying  the  POS  material 
will  receive  a  leather  credit  card 
holder.  Ciba  Consumer 
Pharmaceuticals.  Tel:  0403 
50101. 


Meal  replacement  bar  Crunch  & 
Slim  is  being  relaunched  in  June 
with  new  packaging,  improved 
flavour,  a  new  single  serve  size 
and  a  new  variety  pack  for  the 
trade. 

Consumer  research  had 
shown  that  despite  the  product 
name,  the  slimming  benefits 
needed  clarification.  The  new 
packaging  emphasises  that  it  is 
"effective,  tasty  and  filling",  say 
Crookes  Healthcare.  The 
nutritious  content  of  the  bars  is 
also  highlighted  on  the  newly 
designed  packs. 


introduced  a  new  variant  to  their 
Permifique  range  and  improved 
the  formulation  of  the  product. 

New  Permifique  for  hard-to- 
wave  hair  has  been  designed  for 
fine,  flyaway  hair  which  generally 
does  not  take  well  to  perming,  say 
Gamier.  Permifique  now  comes  in 
three  variants  —  natural,  colour 
treated  and  hard  to  wave. 

Gamier  have  developed  a  dual 
protection  system,  said  to  contain 
a  built-in  self  timing  action,  which 
slows  down  the  waving  process 
once  the  hair  has  reached  the 
correct  level  of  curl.  This 
prevents  hair  becoming  over- 
processed,  say  Gamier. 

J 'he  second  part  of  the  new, 
dual  action  formulation  is  an  active 
conditioning  agent  to  protect  and 
condition  hair  during  and  after  the 
perming  process. 

Support  for  the  brand  will 
include  a£l  cash-back  promotion 
on-pack  beginning  in  August  and 


The  Sergio  Tacchini  special  offer  t- 
shirt  will  be  available  on  purchase 
of  the  100ml  aftershave,  and  not 
as  stated  by  the  company  in  C&D 
last  week.  Eylure  Nobel  Ltd.  Tel: 
0793513600. 


Single  serve  packs  have  been 
introduced  in  the  sultana  and 
hazelnut  flavour  to  attract  impulse 
purchase  from  slimmers,  who 
may  be  reluctant  to  buy  a  six-pack 
without  previous  trial,  says  the 
company. 

A  new  variety  pack  contains 
lour  boxes  of  each  of  the  three 
flavours. 

Press  advertising  is  planned  in 
slimming  and  women's 
magazines,  with  the  slogan 
"When  it  comes  to  the  crunch, 
take  the  biscuit".  Crookes 
Healthcare  Ltd.  Tel:  0602507431. 


I 


running  while  stocks  last.  A  free 
set  of  30  curlers  will  be  banded  to 
packs  in  November. 

A  new  display  tray  is  available 
for  the  range.  Laboratoires 
Gamier.  Tel:  071-9375454. 


Schering-Plough  are  offering  25  per 
cent  extra  free  on  their  Puritabs 
water  tablets.  The  extra-fill  offer 
applies  to  the  60-tablet  size. 
Scheri  ug-Plo  ugh  Consumer 
Health.  Tel:  0638  716321 . 


radio  pollen 
count 

Merrell  Dow's  'Seldane  pollen 
count'  is  to  feature  three  times 
daily  on  Radio  2  from  this  week 
until  the  end  of  July. 

The  company  is  provided 
twice  daily  with  pollen  level  data 
from  North  London  Polytechnic 
which  it  passes  on  to  the  BBC  in 
time  for  it  to  be  featured  on  Anne 
O'Brien's  weather  slots  —  twice 
m  the  morning  and  once  in  the 
afternoon.  The  first  is  on  the 
1  )erek  Jamieson  show. 

Group  product  manager 
Andrew  Tasker  regards  the 
service,  and  the  added  exposure 
given  to  the  Seldane  name  at  the 
peak  of  the  hayfever  season,  as 
something  of  a  coup. 

The  service  will  also  be 
publicised  in  London's  Girl  About 
Town  magazine  where  readers 
are  given  an  '0898  100227' 
number  to  call  for  the  data.  Merrell 
Dow.  Tel:  081-8483456. 


Parfums  Cacharel  have  a  special  offer 
for  Summer.  With  purchases  of 
the  50ml  Anais  Anais  eau  de 
toilette  spray  (£24)  consumers 
will  receive  a  peach  coloured 
cotton  kimono  and  slippers  and 
two  travel  size  products  from  the 
Anais  Anais  hair  collection.  The 
offer  is  available  from  June  10. 
Prestige  &  Collections  Ltd.  Tel: 
071-937  7207. 

J  Pickles  &  Sons  have  repackaged 
their  Healthy  Feet  cream  with 
updated  graphics,  placing  more 
emphasis  on  the  product  as  a 
treatment  for  athlete's  foot.  They 
have  also  relaunched  their 
Cleanse  spectacle  and  lens  cleaner 
with  a  new  pack  and  improved 
formulation.  The  product  now 
comes  in  a  pump  action  spray.  /. 
Pickles  &  Sons.  Tel:  0423867314. 
Aika-Seltzer  is  being  repackaged  in 
June,  retaining  the  identity  of  the 
brand  but  highlighting  the  two 
variants  —  lemon  and  original.  A 
national  television  campaign  is  set 
to  break  in  July.  Baver  UK  Ltd. 
Tel:  0635  39000. 
Braun  will  be  advertising  their 
Independent  gas  curler  on 
television  during  June.  It  will  be  a 
repeat  of  last  year's  campaign, 
entitled  "It's  whoever  you  are" . 
Braun  UK  Ltd.  Tel:  0932  785611. 
Typharm  have  a  new  counter  display 
for  their  Veracur  gel  which  holds 
12  packs  of  product.  Distributors 
De  Witt  &  Co  Ltd.  Tel:  081-441 
9310. 

Opal    Products    Ltd    are  now 

responsible  for  the  sales  and 
distribution  of  Puressa  make-up 
remover  and  cleansing  bar.  Opal 
Products  Ltd.  Tel:  081-861  6181. 


Curl  up  for  Summer  with 
improved  Permifique 

Laboratoires    Gamier  have 
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PRESCRIPTION  SPECIALITIES 


Ames'  Glucolet  2 


Ames  are  launching  the  Glucolet 
2,  an  automatic  lancing  device  for 
multiple  patient  sampling. 

Glucolet  2  is  a  two-part  device. 
One  half  is  pen-shaped  and  has  a 
button  on  the  top  which,  when 
pressed,  releases  a  lancet  which 
pricks  the  finger.  The  smaller  half 
comprises  an  Ames  Minilet,  a  new 
disposable  endcap  with  an  integral 
Ames  lancet  which  retracts  after 
use  reducing  the  risk  of  needle 
stick  injuries,  say  Ames. 

To  use,  the  Minilet  is  attached 
to  the  pen  and  the  button 
depressed.  A  new  Minilet  is 


attached  for  the  next  patient. 

The  lancet  is  contained  within 
the  Minilet  so  that  no  contact  with 
the  lancet  is  necessary  before  or 
after  testing. 

The  single  use  Minilet  is 
designed  to  ensure  protection 
against  cross  infection  for  both  the 
patient  and  the  user. 

Glucolet  2  is  available  in  a 
display  pack  with  two  single  use 
Minilets  (rrp£8.50).  Disposable 
Minilets  are  also  available  in 
multiple  pack  size.  Ames  Division, 
Bayer  Diagnostic  (UK)  Ltd.  Tel: 
025629181. 


BRIEFS 


Glaxo  say  the  shortage  of  Ilube  eye 
drops  is  due  to  difficulties  in 
obtaining  supplies  of  the  special 
closures  necessary  for  the 
product.  A  small  number  of 
batches  are  expected  at  the  end  of 
May  which  Glaxo  hope  will  cover 
all  existing  orders,  but  they 
anticipate  that  the  basic  supply 
problem  will  continue  for  some 
time.  Hypromellose  drops  are 
suggested  as  the  nearest 
alternative;  other  artificial  tear 
products  may  be  appropriate, 
although  some  may  not  provide 
the  mucolytic  properties  of  Ilube. 
Glaxo  Labs.  Tel:  081-422  3434. 


Paines  &  Byrne  are  introducing  a 
150ml  size  of  Ketovite  liquid.  It 
should  be  prescribed  with 
Ketovite  tablets;  the  new  size 
enables  the  prescriber  to  match 
the  amount  of  Ketovite  liquid 
(dosage:  5ml  daily)  with  the 
tablets  which  come  in  packs  of  100 
(dosage:  one  three  times  a  day), 
says  the  company.  Paines  & 
Byrne  Ltd.  Tel:  081  -99711 43. 
Upjohn  have  changed  the 
appearance  of  Medrone  tablets 
16mg.  They  are  now  marked  as 
single-scored  rather  than  cross- 
scored  tablets.  Upjohn  Ltd.  Tel: 
0293531133. 


THE  JAYKAY'r. 

STOMA  ADHESIVE  FLANGE  CUTTER 

8^ 


An  easy  and  effective  way  to  cut 
circular  holes  in  "TWO  PIECE  SYSTEM" 
Stoma  adhesive  flanges  or  the  cutting 
of  holes  m  "Skin  Protectors  or  Wafers" 


The  cutter  may  be  adjusted  by  Stoma 
Care  Nurse,  or  user,  to  cut  the  exact 
size  hole  required  to  suit  the  stoma. 

Regular  sharpening  of  the  cutter  is  not 
required. 

The  cutter  does  not  require  constant 
cleaning  from  flange  plastic  adhesive 
material,  as  the  cutter  has  no  moving 
part  in  contact  with  flange  apart  from 
the  Knife  Blade,  which  is  automatically 
cleaned  when  withdrawing  it  through 
the  protective  flange  backing  after 
cutting  the  required  hole. 

A  useful  selfstanding  or  hanging  mirror 
will  be  supplied  with  each  cutter  (size 
162mm  ■  1 18mm)  fora  limited  period 

only. 

J  K  ENGINEERING  LTD 

Raleigh,  Barnstaple 
Devon  EX31  4HY 
Telephone0271  43819 


/  Pickles  &  Sons  have  expanded 
their  Koologne  range  with  the 
addition  of  Koologne  spray.  The 
new  spray  comes  in  a  30ml  size 
(£1.99)  and  is  packed  in  display 
outers  of  12  units.  J  Pickles  & 
Sons.  Tel:  0423  867314 


Holiday 
package  deal 

Shopfield  are  offering  a  self-care 
holiday  package  comprising  eight 
lines  from  their  Self-Care 
collection:  inflatable  neck  pillow, 
adaptor,  luggage  strap,  money 
belt,  back  pillow,  sewing  set, 
copper  bracelet  and  padlock. 

Retailers  purchasing  the 
package  (ten  units  of  each  of  the 
eight  lines)  will  receive  a  free 
revolving  stand  and  POS. 
Shopfield.  Tel:  081-550  4933. 

Morphy  Richards  have  announced  a 
£750,000  advertising  spend.  The 
campaign  begins  with  Press 
advertising  for  irons  from  June 
until  December.  Morphv  Richards 
Ltd.  Tel:  0709582402. 


Lifesystems 
medical  kit 

Lifesystems  have  launched  a 
sterile  medical  kit  aimed  at 
travellers  to  developing  countries 
where  AIDS  and  hepatitis  are 
prevalent. 

The  kit  contains  sterile  silk 
suture  and  needle,  disposable 
syringes  and  needles,  an 
intravenous  drip  needle, 
antiseptic  cleaning  swabs,  wound 
closure  strips  and  adhesive 
dressings .  It  is  marked  ' ' For  use 
only  by  qualified  medical/dental 
personnel"  which,  the  company 
says,  will  help  prevent  problems 
as  to  its  intended  use  when 
passing  through  customs. 

The  kit,  intended  to  retail 
between  £12  and  £15,  offers 
retailers  around  90  per  cent  profit 
on  return,  say  Lifesystems  Ltd. 
Tel:  071-361  2032. 


Nomad 
fite-bite' 

Nomad,  London's  traveller's 
shop  and  pharmacy,  have 
introduced  their  own  anti- 
mosquito  and  insect  system. 

The  Nomad  "Fite-bite"  kit 
comprises  four  bands,  one  each 
for  the  writst  and  ankles,  and  a 
100ml  bottle  of  diethyltoluamide 
(DEET)  to  impregnate  the  bands. 

The  kit  (£6.50)  comes  in  a 
plastic  zip  wallet  and  a  head  band 
is  available  for  an  extra  £1.50. 
Nomad.  Tel:  081-441  7208. 


1                   ON  TV  NEXT  WEEK  1 

GTV  Grampian 
B  Border 
BSB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 

C4  Channel  4                   TV-am  Breakfast  Television 

U  Ulster                         STV  Scotland  (central) 

G  Granada                        Y  Yorkshire 

A  Anglia                         HTV  Wales  &  West 

TSW  South  West              TVS  South 

TTV  Thames  Television      TT  Tyne  Tees 

Anadin  Extra: 

All  areas  except  Y, HTV, CTV,  &  TTV 

Impulse  Bodyspray: 

All  areas  except  TVS  &  TV-am 

Kyomi: 

All  areas  except  TV-am  &  Sky 

Libra  Bodyform: 

All  areas  except  CTV, LWT, TTV, C4 

Macleans  Mouthguard: 

All  areas  except  U,CTV,C4  &  TV-am 

Mentadent  toothpaste: 

GTV,B,U,A,STV,HTV&TT 

Milupa  babyfoods: 

TV-am 

Mum  deodorant: 

All  areas 

Slim-Fast: 

C,Y,A,TT,C4,TV-am 

Synergie: 

All  areas 

Turns: 

All  areas 

Wella  Colour  Confidence: 

STV,B,G,Y,A,HTV,TSW,TT  &  C4 

Wrigley's  Extra/Orbit  sugar-free  chewing  gum:  G 
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Fill  all  your  prescriptions 
with  just  one  bottle. 


I1     'J    i  M  L*J  k 

ANTACID  ANTIFLATULENT 

Dosage:  One  or  two  5ml  spoonfuls  before 
meals  and  bedtime. 

Each  5m!  spoonful  contains  the  equivalent  of: 
Activated  Dimethicone  135mg 
Dried  Aluminium  Hydroxide  B.P.  420mg 
Light  Magnesium  Oxide  B.P.  70m9 

•  KEEP  ALL  MEDICINES  OUT  OF  THE  REACH 
OF  CHILDREN 

•  SHAKE  WELL  BEFORE  USE 

•  DO  NOT  FREEZE 

•  KEEP  BOTTLE  TIGHTLY  CLOSED 

•  NOT  SUITABLE  FOR  CHILDREN  UNDER  12  YEARS 

•  USE  WITHIN  28  DAYS  OF  OPENING 
PL/0152/5026 

®  Regd.  Trade  Mark  45510-A 
//ffjarffl?*   Distributed  by; 

W&imtS   CROOKES  HEALTHCARE  LIMITED 
mziSmsz*    Noltingham  NG2  3AA 
Pioduct  Licence  Holdec  BERK  PHARMACEUTICALS  LTD 
Easlbourns,  England. 


500ml 


501 6li7944 


mum 


It  makes  perfect  sense  to  let  one  bottle  of  Asilone  Suspension  do  the  lot. 
That's  why  we're  discontinuing  our  300ml  Suspension.  Which  leaves  the 
500ml  size  for  all  your  prescription  needs.  Meanwhile,  our  OTC  consumer  range 
for  display  remains  as  comprehensive  as  ever:  the  300ml  and  100ml  Liquid 
and  30's  Tablets.  This  should  simplify  things.  And  makes  life  easier  for  you. 


YOUR   SOLUTION  TO  IN 


DIGESTI 


SIX  BRAND  NEW  FILMS 

ff  l#      i  i 

#        **%    »  m  «§  #a  Ijr 


The  recession  is  over.  Why  the  confidence?  Well,  to  kick  off  with  we  are  launching  two  new  commercials  for  our  Kodak  SOLO  film 
range  (one  60"  end  esse  40"L  Next  up,  three  new  commercials  (all  30")  for  eor  Single  Use  Cameras.  And  the  sixth  film?  The  peerless, 
ail  new  BOLD  408  speed  film  that's  perched  jauntily  on  top  ef  the  others.  The  good  news  doesn't  step  there.  (What  to  yon  think  this 
is?  A  Budget  Speeds?!  to  dees  new  packaging  for  all  GOLD  films  sound?  What  aheut  a  specialist  press  campaign  far  the  afore- 
mentioned SOLD  400  film?  Mi  men  get  an  extensive  national  press  campaign  for  Kodak  EKTAR  Site.  Phew.  Sf  only  Herman  Lament  had  as  much  support. 


Funding  pharmacy  expansion 

In  the  past  pharmacists  have  not  been  regarded  in  the  same  light  as  other  professionals  by  funding  institutions, 
according  to  Jardine  Financial  Consultants'  Michael  Paine  But  times  are  a-changing  it  seems:  in  the  first  of  two 
articles  Mr  Paine,  who  heads  the  NPA's  Pharmoney  service,  looks  at  the  current  sources  of  finance  open  to 

pharmacists  considering  business  investment 


Shopkeepers  or  professionals?  It  is  a  sad  fact 
that  many  people  still  regard  pharmacists  as 
running  little  more  than  a  corner  shop.  Despite 
the  strong  business  security  provided  by  an 
NHS  contract,  some  finance  houses  still  shun 
the  pharmaceutical  profession  in  favour  of  the 
"higher  profile"  groups  such  as  solicitors  and 
accountants,  who  have  no  such  secure  source 
of  income.  However,  recent  bad  debt  and 
payment  default  experience  is  forcing  lenders 
to  reconsider  their  perception  of 
professionalism  and  business  acumen. 

What  are  the  sources  of  finance  open  to 
pharmacists  wishing  to  buy  or  expand  a 
business?  And  who  will  lend  a  sympathetic  ear 
in  this  difficult  economic  climate?  The  fact  that 
the  loans  required  are  often  very  substantial, 
and  a  high  proportion  of  unsecured  borrowing 
is  needed,  does  not  ease  the  problem. 
Unsecured  borrowing  means  that  no  collateral 
security  is  available  to  cushion  the  lender  if 
repayment  problems  arise. 

Sources  of  finance 

1)  Clearing  banks 

It  has  been  said  that  borrowers  should  only 
approach  a  bank  if  they  can  prove  that  they 
really  don't  need  the  money!  This  is  not 
entirely  fair,  nevertheless  when  the  financial 
climate  is  unsettled  banks  do  have  a  reputation 
for  being  far  less  supportive  than  they  like  to 
appear  in  sunnier  times. 

A  local  bank  manager  with  detailed 
knowledge  of  transactions  through  your 
business  account  can  be  a  worthwhile  and 
competitive  source  of  finance.  Often  it  will  be 
possible  to  obtain  long  term  borrowing 
combined  with  a  short  term  overdraft  facility 
to  ease  cash  flow.  However,  a  bank  manager 
will  be  governed  by  head  office  directives  and 
it  is  not  uncommon  for  the  loan  to  be  recalled 
at  short  notice.  Furthermore,  previously 
agreed  terms  can  be  altered  without 
consultation. 

Personal  guarantees  will  often  be  required 
by  a  bank,  placing  additional  constraints  on  a 
borrower.  They  aim  to  reduce  the  lender's 
risk  by  encouraging  strict  compliance  with  the 
repayment  terms.  Failure  to  comply  could  lead 
to  the  bank  calling  in  the  guarantee,  which  will 
normally  take  the  form  of  valuable  collateral 
security  such  as  the  family  home,  share 
certificates,  endowment  insurance  policies 
(provided  that  the  current  surrender  value  is 
sufficient),  or  other  negotiable  assets. 

The  surety  of  a  wealthy  friend  or  relation 
will  also  be  acceptable  in  many  cases. 

The  old  adage  "Don't  put  all  your  eggs  in 
one  basket"  should  not  be  forgotten.  It  is 
sometimes  possible  to  negotiate  a  longer  term 
loan  through  another  source,  while  fixing 
overdraft  requirements  through  a  bank  to  help 
in  the  initial  stages. 

2)  Specialist  banks 

Apart  from  the  major  clearing  banks, 
Barclays,  Lloyds,  Midland  and  Natwest,  there 
are  many  other  banks  specialising  in  offering 
professional  loans.  These  include  Bank  of 


Scotland,  Kleinwort  Benson  and  many  others. 

In  my  experience  most  do  not  include 
pharmacists  among  their  most  favoured 
customers  because  of  their  insufficient 
understanding  of  the  status  of  the  profession 
and  how  it  works.  Therefore  special  care 
needs  to  be  exercised  when  examining  the 
small  print  of  any  offer. 

A  typical  arrangement  will  charge  high  up- 
front arrangement  fees  —  1 .75  per  cent  of  the 
loan  is  not  uncommon.  In  addition,  security  in 
the  form  of  residential  or  commercial  property 
is  preferred.  For  these  reasons  the  specialist 
banks  are  probably  best  reserved  for  the  more 
unusual  cases. 
3)  Insurance  companies 

Two  well  known  insurance  companies 
specialise  in  providing  finance  for  pharmacists. 
Norwich  Union  strongly  prefer  partnerships  to 
sole  proprietors  or  small  limited  companies. 
Sun  Alliance  operate  a  unique  scheme  through 
Jardine  Finance  Consultants  Ltd,  the 
independent  adviser  who  runs  the  Pharmoney 
service  on  behalf  of  the  NPA.  A  valuable 
feature  of  this  scheme  is  the  facility  for  high 
levels  of  unsecured  borrowing. 

Loans  will  normally  be  written  over  a 
period  of  anything  between  15  to  25  years,  and 
supported  by  a  related  endowment  insurance 
or  pension  plan.  The  pension  path  is  the  most 
tax  efficient  because  of  the  considerable  tax 
reliefs  attaching  to  this  type  of  arrangement, 
which  include:  full  tax  relief  on  premiums  paid, 
tax  free  investment  buildup,  and  tax  free  cash 
cash  available  at  maturity. 

However,  sole  practitioners  requiring 
totally  unsecured  lending  will  not  be  offered 
the  pension  alternative  by  most  lenders.  In 
addition  many  people  prefer  to  separate  their 
retirement  planning  and  pension  provision 
from  their  professional  borrowing 
requirements.  Therefore  the  pension-backed 


loan  will  not  suit  everyone. 

4)  Building  societies 

All  borrowing  through  building  societies 
has  to  be  written  on  a  secured  basis  since  they 
are  barred  from  operating  unsecured 
commercial  loans.  This  will  restrict  the  use  for 
business  borrowing,  since  the  societies  do  not 
normally  accept  short  leasehold  property  as 
security  and  many  pharmacies  are  purchased 
on  this  basis. 

Some  pharmacists  might  be  able  to  raise 
capital  for  business  purposes  by  refinancing 
existing  residential  mortgages. 

5)  Wholesalers 

Most  wholesaler  schemes  operate  on 
similar  terms,  offering  attractive  looking 
interest  rates  of  between  1  per  cent  and  2  per 
cent  above  bank  base  rate.  Repayment  of  the 
loan  is  made  over  about  10  years  and 
borrowers  are  expected  to  fund  about  20  per 
cent  of  the  total  requirement  themselves.  In 
addition  a  high  percentage,  commonly  70  per 
cent  of  the  pharmacist's  medical  orders,  must 
be  placed  with  the  wholesaler. 

Watch  out,  too,  for  additional  concealed 
charges,  such  as  arrangement  fees  —  often  as 
much  as  1  per  cent  to  1  lh  per  cent  of  the  loan 
—  and  "administration"  costs  which  can  be 
upwards  of  £250.  The  true  costs  and 
restrictions  of  borrowing  must  be  carefully 
weighed  against  the  alternatives  before  any 
commitment  is  made. 

There  seems  to  be  a  significant  shift  by 
wholesalers  away  from  providing  finance  to 
potential  buyers  towards  direct  pharmacy 
purchase.  Managers  are  then  appointed  or 
franchises  sold.  Clearly,  therefore,  this 
approach  does  not  offer  the  independence  that 
many  pharmacists  will  seek.  However  it  might 
be  the  most  suitable  source  for  some  in  a 
competitive  buyer's  market. 

6)  Venture  capital  groups 

As  the  name  sugggests,  venture  capital 
finance  requires  the  lender  to  invest  in  what 
could  prove  a  "high  risk"  area.  By  taking  an 
equity  share  in  the  pharmacy  business  the 
investor  reduces  the  pharmacist's  borrowing 
requirements  and  so  keeps  interest  payments 
at  a  moderate  level. 

The  loan  is  guaranteed,  but  the  lender  will 
require  a  high  level  of  return  from  the 
investment  —  probably  in  excess  of  40  per 
cent. 

This  source  is  only  really  appropriate  for 
businesses  where  rapid  annual  growth  of 
between  15  per  cent  to  20  per  cent  is 
envisaged. 

While  this  article  looks  at  the  sources  of 
finance  available  in  broad  outline  there  is  no 
real  substitute  for  shopping  around  and 
calculating  the  real  costs  involved.  Seek  the 
help  of  an  independent  financial  adviser  who 
knows  the  market  and  its  pitfalls. 


*  In  the  second  in  his  series  on  funding 
pharmacy  expansion  Mr  Paine  will  consider  the 
methods  of  repayment  available  and  presenting 
a  loan  application 
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"A  nurse's  pension 
is  the  last  thing  you  need." 


As  a  pharmacist  the  last  thing  you  would  probably  think  of 
l  \  doing  is  investing  in  a  'nurses'  pension  fund.  Alter  all,  your 
pension  needs  may  be  quite  different  Irom  those  of  a  nurse. 

So,  how  could  the  Royal  National  Pension  Fund  For 
Nurses  (RNPFN),  possibly  help  you? 

The  truth  is,  despite  our  name,  RNPFN  doesn't  simply 
provide  nurses'  pensions.  We  are  specialists  in  pension 
planning  for  members  of  till  the  healthcare  professions  - 
nurses,  of  course,  but  also  doctors,  dentists,  pharmacists, 
opticians  .  .  .  We  can  provide  you  with  expert  advice,  tree 
and  w  ithout  obligation 

Our  range  of  Libert)  Pension  Plans  can  be  tailored  to 
your  needs  as  well  as  providing  you  with  outstanding  tax 
advantages. 

UP  TO  40%  TAX  RELIEF. 

Firstly,  every  pound  you  invest  in  a  Libert)'  Pension  Plan 
entitles  you  to  tax  relief  at  the  highest  rate  you  pay  on  your 
earnings  So,  il  you  are  a  higher  rate  taxpayer,  every  £100  you 
invest  costs  you  just  £60. 

Secondly,  your  contributions  accumulate  in  a  special  tax 
tree  fund  which  means  higher  growth  and  belter  retirement 
benefits  Finally,  in  most  cases,  you  can  take  a  large  part  of 
your  retirement  fund  as  a  tax  free  lump  sum  Please  note  the 
law  relating  to  taxation  may  be  changed  in  the  future  and  this 
cannot  be  forseen 

NO  SALESMEN.  NO  COMMISSION. 

There's  another  reason  for  talking  to  RNPFN  about 
pension  planning.  We  deal  directly  with  you  by  post  We  don't 
employ  salesmen  and  we  don't  pay  commission  to  brokers. 
One  reason  why,  year  after  year,  independent  surveys  show- 
that  we  provide  better  returns  than  many  of  the  best  known 
companies. 

To  find  out  how  RNPFN  and  a  Liberty  Pension  Plan  can 
help  you,  use  the  coupon  opposite  to  obtain  lull  details  or 
telephone  our  Pensions  Advisory  Service  on  071-839  6785. 

There's  no  obligation  and  no  salesman  will  visit  you 


r 


Please  send  me  without  obligation,  full  details  of 
RNPFN  s  LIBERTY  Pension  Plans. 

Note'  the  information  requested  below  is  required  to  enable  RNPFN  to  give 
you  kill  details  and  it  will  be  treated  in  the  strictest  confidence 

Full  name  (Mr/Mrs/Miss/Ms) 


~i 


Male  □ 

1  emale  □  | 

Address 

Telephone 

his  will  only  he  used  loi  I 
inlonn.ilion  purpose! 

Postcode 

Date  ol  birth  / 

/ 

Occupation 

Employed  d 

Self-employed  D 

PLEASE  ANSWER  THE  FOLLOWING 


YesQ   NoQ  YesD  No^ 


Are  you  contributing  to  the 
NHS  Superannuation  or  other 
employers  scheme? 

If  "YES"  how  many  years  to  date 
have  you  been  a  member7 

Your  planned  retirement  age 

Gross  annual  earnings 

How  much  would  you  consider 
contributing  every  month? 

II  you  require  information  for  your  spouse  please  give 
Spouses  lull  forename(s) 


YOUR  SPOUSE 


L 


Date  ol  birth              /  / 

Occupation 

|   211/CB  | 

Now,  please  post  this  coupon  to 

RNPFN,  FREE  POST,  LONDON  WC2N  6BR. 

No  stamp  is  necessary. 

^^^^ 

J 


t/oroMty 

THE  ROYAL  NATIONAL  PENSION  FUND/FOR  NURSES 

Burden  House  1 5  Buckingham  Street.  London  WC2N  hED  071-839  6785 
Registered  in  England  as  a  limited  company  (25928)  in  1888  A  Member  of  the  Life  Assurance  and  Unit  Trust  Regulatory  Organisation 


MARKETI 


Launching  a  product  is  always  a  risky  business.  C&D examines  how  Smithkline  Beecham 
developed  their  styling  range,  Active  Care,  from  the  idea  to  the  product  on  the  shelf 

Silvikrin  on  new  styling  wave 


Many  would  describe  the  hair-care  market  as 
saturated  with  products,  so  launching  a  range 
incurs  a  higher  element  of  risk  than  in  other 
sectors.  In  such  a  market  getting  the  product 
right  is  essential,  since  the  cost  of  developing 
a  range  can  be  several  million  pounds. 

The  Silvikrin  brandname  has  been  around 
for  some  50  years.  Preliminary  research 
revealed  that  consumers  perceive  it  as  safe, 
friendly,  but  a  bit  dowdy  —  "a  friendly  face  in 
an  ( iver  crowded  market. ' '  But  senior  product 
manager  Vicki  Lloyd  says  she  did  not  start  out 
with  an  intention  of  "contemporising" 
Silvikrin.  "We  were  quite  happy  with  its 
image.  We  were  looking  to  expand  it,  not 
necessarily  to  change  it.  You  have  to  be  very 
careful  to  avoid  alienating  core  users. ' ' 

Perhaps  one  of  the  most  important  steps 
when  developing  a  range  is  to  find  out  who  is 
using  your  products.  Then  you  can  discover 
whether  they  would  use  the  proposed 
additions. 

The  core  purchasers  of  Silvikrin  products 
are  women  aged  25-45.  The  brand  is  strong  in 
hairsprays  (13.7  per  cent  share)  and  it  has  a 
fair  slice  of  the  large  shampoo  and  conditioner 
cake.  But  it  has  failed  to  make  waves  m  the 
styling  sector  (only  4.9  per  cent  share). 

Research  by  AGB  has  shown  the  styling 
sector  to  be  the  fastest  growing,  with  a 
sterling  increase  of  15  per  cent  in  1990  and  the 
same  forecast  for  1991 ,  compared  to  a  6.3  per 
cent  increase  for  the  whole  haircare  market  in 
1990. 

The  best  sector 

So  it  was  not  difficult  to  decide  which  sector 
could  best  support  a  new  range.  However, 
before  plumping  for  it,  Smithkline  Beecham 
did  their  homework.  They  discovered  the 
greatest  penetration  of  styling  products  is 
among  15-24  year  olds.  However,  the 
greatest  usage  is  among  25-45  year  old 
women  —  Silvikrin's  core  consumers. 

Mrs  Lloyd  started  the  project  in 
September  '89  and  finished  it  in  April  '91. 
Researching  into  consumer  trends  is 
important  —  it's  no  good  developing  a  range 
that  will  be  outdated  by  the  time  it  hits  the 
shelves. 

A  new  product  development  agency  is 
employed  plus  several  research  agencies.  The 
first  stage  in  the  qualitative  research,  brand 
mapping,  begins  in  November  '89. 

Selected  groups  of  consumers  are 
gathered  with  a  researcher  for  sessions  which 
last  for  up  to  a  day  at  a  time.  Mrs  Lloyd  tries 
to  sit  in  on  as  many  of  these  as  she  can  to  get 
a  feel  for  the  trends. 

In  a  preliminary  session  all  the  styling 
products  on  the  market  are  gathered  and 
shown  to  the  group.  Carefully  planned 
questions  find  out  what  they  think  of  each 
brand. 

Mousse  emerges  as  the  most  commonly 
used  styling  product,  followed  by  gel,  though 
it  is  seen  as  strong  and  heavy  duty.  Mrs  Lloyd 
discovered  that  a  new  Silvikrin  styling  range 
would  have  to  be  professional  and  concerned 
in  tone,  classic  not  young,  and  with  added 
value  benefits.  "Styling  is  now  an  established 


market,  so  consumers  want  more  than  just  a 
mousse  or  gel.  They  want  added  benefits. ' ' 

Stage  two  of  the  qualitative  research 
begins  in  February  '90  examining  the 
proposed  positioning  of  the  range.  More 
groups  are  set  up  and  names,  images  and 
packaging  are  set  before  them. 

Out  of  eight  suggestions  "Active"  and 
"Active  Care"  come  top.  A  name  which 
pushed  "protection"  was  popular,  but  failed 
to  emphasise  the  styling  angle.  "We  found 
that  consumers  like  the  added  protection  but 
we  had  to  be  careful  no  to  over-emphasise  it, 
which  could  cause  people  to  question  whether 
they  should  be  using  styling  product  at  all," 
says  Mrs  Lloyd. 

A  "green"  range  was  rejected  —  it 
sounded  interesting,  the  group  said,  but  they 
questioned  the  efficacy  of  the  products. 
"When  it  comes  down  to  it,  the  consumer  is 
buying  a  styling  aid,  not  an  ozone-friendly  can 
or  natural  ingredients.  You  have  to  bear  that 
in  mind,"  says  Mrs  Lloyd. 

There  was  little  interest  in  a  luxury, 
romantic  or  young  range.  Active  Care  was 
chosen  with  protection  as  the  support  and  a 
promise  of  fuller  looking  hair  —  but  not 
"thicker"  says  Mrs  Lloyd  —  "Consumers 
are  not  naive." 

The  group  liked  the  slogan  '  'You  can  mess 
about  with  your  hair  and  get  away  with  it." 
Women  will  not  stop  colour  and  perming  their 
hair,  says  Mrs  Lloyd,  but  they  do  worry  about 
the  damage  they  may  be  causing. 

Stage  three  is  qualitative  research, 
beginning  in  June  '90,  to  decide  on  the  product 
mix,  packaging  and  descriptions. 

They  discovered  consumers  disliked  too 
much  detail  on  pack,  but  did  require  a  promise 
of  product  performance.  The  favoured 
products  were  a  spray  gel  (tubes  and  tubs  are 
becoming  less  popular),  aerosol  fixing  spray 
(CFC-free,  of  course)  and  three  types  of 
mousse:  firm  hold,  ultra  hold  and  revitalising 
for  permed  and  curly  hair. 

Mrs  Lloyd  meets  with  the  R&D  team  with 
a  detailed  brief.  The  three  mousses  are  to 
contain  agents  to  condition  and  style  hair.  The 
revitalising  variant  contains  the  highest  level, 
including  cationic  ingredients  to  improve 
manageability  and  reduce  static.  A  silicone 


ingredient  aids  combing  and  provides 
protection.  The  ultra  hold  variant  contains  the 
same  cationic  conditioners,  at  a  lower  level, 
but  not  the  silicone.  The  firm  hold  contains 
both  silicone  and  cationic  ingredients,  at  a 
lower  level  than  for  the  revitalising  mousse. 

Both  the  fixing  spray  and  spray  gel  will 
contain  a  resin  to  hold  the  hair  and  a  silicone  to 
condition  it.  The  fixing  spray  will  contain 
alcohol. 

 Contemporary  look 

Green,  pearlised  packaging  is  chosen  (to  go 
with  the  caring  image)  and  bold,  colourful 
graphics.  The  effect  is  a  more  contemporary 
Silvikrin,  with  a  variation  of  the  old  logo,  but 
not  so  different  that  it  will  alienate  those 
precious  core  users. 

There  then  follows  much  to-ing  and  fro-ing 
between  Mrs  Lloyd  and  the  chosen  packaging 
company  to  fit  the  design  brief  with  the 
budget.  The  sales  director  has  a  say  too,  as  he 
knows  the  likes  and  dislikes  of  the  customers. 
As  Mrs  Lloyd  says,  there  is  no  point 
presenting  the  pharmacist  with  a  fait  accompli 
which  they  promptly  reject  because  it  takes  up 
too  much  shelf  space  or  does  not  look  right. 
Also,  she  says,  many  smaller  pharmacists 
prefer  outers  in  sixes,  while  the  larger 
accounts  like  dozens. 


Twiggy  appeal 


Qualitative  research  into  advertising  begins  in 
August  '90.  They  discover  the  current 
Twiggy  advertisement  works  well  with 
25-plus  women,  but  not  with  younger  women. 
This  confirms  what  they  already  knew  - 
Silvikrin  does  not  generally  appeal  to  the 
young  sector.  A  new  Twiggy  advertisement 
is  planned,  with  the  proposition  "You  can  style 
your  hair  and  protect  it  from  damage."  The 
range  is  positioned  in  parity  to  Freestyle, 
Format,  Flex  and  Finesse,  with  core  users 
being  CI ,  C2  and  D  women  aged  25-45. 

The  prducts  are  priced  at  £1.99  each,  a  25 
per  cent  premium  to  the  existing  range.  But 
Mrs  Lloyd  thinks  this  should  have  a  positive 
effect  "After  all,  if  you  see  a  product  that 
promises  to  perform  miracles  for  20p,  you 
wouldn't  buy  it,  would  you?" 

Samples  are  ready  by  January  '91 .  National 
accounts  and  the  salesforce  are  presented 
with  the  products  in  February  and  the  Press 
get  a  preview  in  the  middle  of  March. 

Part  of  the  promotional  support  is  a  styling 
video,  featuring  ex-model  and  TV  fashion 
presenter  Annabel  Giles  and  a  top  hair  stylist. 

Promotional  activity  should  never '  be 
underestimated,  says  Mrs  Lloyd,  since  it 
endorses  the  brand's  proposition. 

Finally,  the  new  range  hit  the  shelves 
towards  the  end  of  April.  So  what  now?  For 
the  first  year  Active  Care  is  forecast  to  take  a 
5  per  cent  market  share.  Mrs  Lloyd  hopes  to 
double  this  by  the  second  year.  But  she  is  not 
planning  a  proliferation  of  products.  "It's 
better  to  have  a  core  range  of  five  or  six 
products, ' '  she  says.  She  also  hopes  the  range 
will  inject  a  new  lease  of  life  into  the  existing 
Silvikrin  products.  But  that's  another  story... 
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Smog,  smoke,  dirt,  grit,  dust.  Thank  goodness  for  Optrex. 

Last  year,  our  advertising  campaign  was  so  successful  that  one  in 
four  adults  reaped  the  benefits  of  Optrex.  And  this  year  we  expect  even 
healthier  figures,  with  a  compelling  £1.75  million  TV  and  radio  campaign, 
running  May  to  August. 

Make  sure  you're  ready  for  the  sales  uplift.  Join  us  in  the  fight  against 
sore  and  tired  eyes,  and  demand  more  Optrex. 


The  numbers  game: 
Whose  hand  on  the  axe? 

Eric  A.  Jensen  BCom,  MRPharmS,  ponders  the  arguments  for  and 
against  a  reduction  in  pharmacy  numbers. 


David  Allen,  a  member  of  the  Royal 
Pharmaceutical  Society's  Council,  is  reported 
as  claiming  that  a  25  per  cent  reduction  in  the 
number  of  pharmacies  would  not  cause  a  great 
disadvantage  to  the  public.  His  views  warrant 
close  examination. 

Bernard  Silverman,  another  Council 
member,  advocated  a  reduction  of  1,500 
premises  by  the  year  2000  (C&D,  September 
22, 1990).  And  we  read  (C&D,  November  24, 
1990),  that  Allen  Lloyd  has  ambitions  to  have 
the  largest  pharmacy  chain  within  the  next 
four  years. 

This  prompts  two  initial  questions.  First, 
is  a  reduction  in  pharmacy  numbers  desirable? 
Second,  how  would  or  should  any  reduction  be 
brought  about? 

We  face  an  ideological  problem  for  which 
there  cannot  be  a  scientific,  purely  logical 
solution.  We  cannot  be  objective.  Should 
Government  decide,  or  the  public  by  voting 
with  their  money  and  their  feet? 

Decision  takers  and  policy  moulders 
should  ask:  "Are  the  interests  of  the 
profession  paramount,  or  those  of  the  general 
public?  Can  we  prove  that  these  interests 
coincide?  If  not,  should  the  public  interest  not 
have  priority?" 

The  public  interest  does  not  usually  loom 
large  in  discussion  on  pharmacy  numbers. 

We  might  give  more  thought  to  the 
implications  of  an  increasing  elderly,  less 
mobile  population.  How  far  should  someone 
be  expected  to  travel  to  a  pharmacy?  And  how 
far  should  a  pharmacist  be  expected  to  deliver 
medicines? 

There  are  many  areas  with  several 
pharmacies  within  a  small  radius.  Some  of 
these  might  dispense  few  NHS  prescriptions. 
But  the  number  of  scripts  handled  is  not 
necessarily  the  sole  indicator  of  the  value  of 


That  business  to  the  community.  Would  such 
an  area  be  better, 
more  economically 
served  by  fewer, 
larger  pharmacies? 
There  would  be 
economies  of  scale, 
maybe  more  two- 
pharmacist 
concerns . 
Reduction  of 
numbers  here  has 
^■■^(jf^  obvious  attractions. 

But  are  all 
pharmacies  exactly  the  same?  Just  because 
several  pharmacies  are  close  together  does 
not  always  mean  some  of  them  are 
superfluous.  The  public  might  prefer  to  visit  a 
pharmacist  of  a  particular  ethnic  group,  or  to 
see  an  older  or  younger  pharmacist.  Some 
patients  might  prefer  advice  from  a  pharmacist 
of  their  own  sex;  some  would  like  to  see  the 
same  pharmacist  on  each  occasion.  There 
should  be  a  choice. 

Fewer,  but  larger,  pharmacies  would 
affect  employment.  A  pharmacy  with  a 
£500,000  turnover  would  not  normally  need 
twice  the  staff  as  one  with  a  turnover  of 
£250,000.  And  what  would  happen  to  the 
Society's  income  from  the  registration  of 
premises?  Would  the  "survivors"  have  to 
meet  substantial  fee  increases? 

With  fewer  pharmacies  there  would  be 
less  opportunity  for  the  individual 
entrepreneur.  Pharmacists  would  have  less 
choice  between  ownership,  partnership, 
directorship  or  being  an  employee. 

If  there  is  a  large  reduction  in  pharmacies, 
what  will  happen  from  1992?  Will  overseas 
pharmacists  open  here?  What  if  the  EC 
decides  that  our  restriction  on  granting  NHS 


contracts  is  unacceptably  anti-competition?  So 
far  as  I  know  the  new  contract  has  not  been 
tested  yet  in  the  European  Court.  Would 
"multiple"  pharmacy  be  outlawed  or 
curtailed? 

Do  we  need  a  redistribution  of  pharmacies 
rather  than  a  reduced  total  number?  Can 
people  living  in  isolated  country  districts 
reasonably  expect  the  facilities  available  for 
the  town-dweller? 

A  scheme  to  encourage  financially  the 
smaller  pharmacy  to  close,  could  help  the 
pharmacist  with  an  "unsaleable"  business, 
maybe  someone  seeking  retirement.  An 
unsaleable  pharmacy  might  still  provide  a  living 
income  —  if  not  a  fortune  —  for  a  sole 
proprietor.  And  being  in  business  on  one's 
own  is  a  risk  an  entrepreneur  should  accept, 
for  better  or  worse.  The  "unsaleable" 
business  might  prosper  in  different  hands:  if  it 
is  beyond  hope  it  will  eventually  close  anyway. 
Either  we  accept  competition  "warts  and  all' ' , 
or  we  don't! 

Where  are  any  reductions  in  pharmacy 
numbers  most  likely  to  be  made?  Will  the 
multiples  shed  branches?  Will  pharmacies  in 
supermarkets  be  decimated?  We  probably 
know  the  answer  without  further  debate. 

With  fewer  pharmacies,  negotiation  with 
Government  could  be  easier.  But  if 
remuneration  is  to  be  based  on  the  economics 
of  large-scale  pharmacy  there  is  likely  to  be 
further  downward  pressure  on  payment.  Or 
will  large  groups  have  the  power  to  raise  levels 
of  reward?  Experience  suggests  lower  rather 
than  higher  payment  per  prescription.  There 
would  then  be  a  further  tightening  of  the  noose 
around  the  neck  of  the  owner-manager. 

Clearly  we  can  argue  cogently  either  for  or 
against  a  reduction  in  pharmacy  numbers.  If 
we  can  be  dispassionate  we  should  try  to  see 
both  sides. 

We  need,  I  suggest,  wider  and  deeper 
discussion.  And  the  consumer  should  be  more 
closely  involved.  Pharmacy  will  progress  only 
by  making  public  service  our  prime  goal.  How 
best  do  we  contribute  to  the  quality  of  life  of  all 
in  the  community? 

Finally,  what  are  choice  and  freedom 
worth  to  us?  We  need  a  full  debate.  We  cannot 
leave  the  decisions  to  others. 
Eric  Jensen  is  the  author  of  "Pharmacy: 
freedom  or  slavery? 


Recommend  the  Painless 
Treatment  for  Verrucas.  Veracur  Ge 

IDEAI,  FOR  CHILDREN.  SAFE  FOR  DIABETICS. 

Swimming  and  other  summer 


activities  help  Verrucas 
spread.  Treatment  with 
Veracur  Gel  is  convenient  and 
painless  —  no  cutting,  no 
burning  —  ideal  for  children  and  diabetics.  Stock  up  on  the 
seasonal  bonus  terms  now. 

CONTACT  YOUR  De  WITT  REPRESENTATIVE  FOR  DETAILS 
OR  TELEPHONE  OUR  SALES  OFFICE  ON  081-441-9310 

Veracur  Gel  Contains  formaldehyde  solution  BP  equivalent  to  0  75%  W/W  formaldehyde  on 
water  miscible  gel  base  Available  in  15g  tubes 


veracur  gel  \ 

Helps  put  down  what  feet  pick  up 

Sole  UK  Distributor  -  E  C  De  Witt  &  Company  Limited 
62/64  East  Barnet  Road,  New  Barnet,  Herts  EN4  8RC 
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A  patient  presents  this  prescription  which  omits  to 
mention  any  solvent  for  reconstitution.  PSNC  advises 
what  to  do 


Q 


UESTIONS 


1.  The  injection  is  a  dry  injection 
and  it  is  not  packed  with  a  solvent. 
Can  the  pharmacist  dispense  the 
necessary  solvent  without  having 
to  return  the  prescription  to  the 
prescriber? 

2.  If  a  solvent  can  be  dispensed, 
does  the  patient  have  to  pay  two 
prescription  charges? 

3.  Amoxil  injection  250mg  is  only 
available  in  a  pack  of  10  vials.  The 
pharmacist  is  unlikely  to  dispense 
the  five  remaining  vials  in  the  near 
future  and  does  not  wish  to  lose 
out  financially  by  dispensing  the 
prescription.  How  can  this 
problem  be  overcome? 

4.  How  many  professional  fees  will 
the  pharmacist  be  paid  if  a  solvent 
can  be  supplied  without  being 
ordered  by  the  prescriber? 


A 


NSWERS 


1.  Yes.  It  would  be  quite  in  order 
for  the  pharmacist  to  dispense  the 
necessary  solvent  and  endorse 
the  prescription  accordingly. 

2.  The  patient  would  only  have  to 
pav  one  prescription  charge  (Drug 
Tariff  Part  XVI  H(i)  (e)). 

3.  The  pharmacist  could  make  a 
broken  bulk  claim  for  the  pack  of 
10  vials.  In  this  way  the 
pharmacist  would  be  reimbursed 
for  K)  vials  for  the  prescription. 
I  lowever,  if  any  of  the  outstanding 
five  vials  were  dispensed  during 
the  following  six  months  the  cost 
price  would  not  be  reimbursed 
because  the  PPA  has  already 
made  a  payment  for  them. 

4.  The  pharmacist  would  be  paid 
two  professional  fees. 


^iZyma 


1 1?       Look  no  further 

L,  ******** 

fyfyff  }"  for  the  relief  of  conjunctivitis 
W//  /  due  to  hay  fever 

OTRIVINE-ANTISTIN 

xylometazohne  hydrochloride,  antazolme  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 
Zyma  (UK)  Limited,  Alderley  Edge,  Cheshire  SK9  7XP  Telephone  06 1  -474- 1 526 
Detailed  information  will  be  sent  on  request 


CHEMEX  '91 


New  Wembley  venue  and  fresh 
features  for  Chemex  '91 

GSiemex  '31  has  moved  to  WemMey  and  brand  new  exhibition  halls  in  the  Wembley  Exhibition  Centra 
This  year  the  premier  exhibition  for  the  community  pharmacist  is  being  held  on  Sunday  and  Monday, 
September  29-30,  from  10am-7pm,  and  from  10am-5pm 


MGB  Exhibitions  say  the  new 
venue  is  spacious,  well -equipped 
and  easy  to  get  to.  By  car,  the  Ml 
and  M25  motorways  are  close  by, 
and  there  is  parking  for  over 
12,000  cars.  By  British  Rail  it  is  a 
quick  journey  from  Euston  or 
Marylebone,  and  similarly  by 
London  Undergound  via  the 
Metropolitan  and  Jubilee  lines. 
Courtesy  coaches  will  run  from 
Wembley  Central  and  Wembley 
Park  stations  to  the  main  entrance 
of  the  exhibition  all  day  on  both  the 
Sunday  and  Monday,  say  MGB. 

"The  exhibition  will  all  be  on 
one  floor  giving  more  space  and 
flexibility  to  exhibitors  in  stand 
design  and  construction,  and  a 
better  working  environment  for 
both  exhibitor  and  visitors  alike , ' ' 
say  MGB  Exhibitions. 

To  satisfy  the  need  to  know 
more  about  products,  services  and 
new  developments  in  the  market, 
Chemex  will  have  a  fully-staged 
demonstration  area.  "We  are 
giving  exhibitors  this  area  as  an 


opportunity  to  provide  free  advice 
to  pharmacists  and  counter 
assistants  by  means  of  practical 
demonstrations.  A  host  of  different 
subjects  will  be  incorporated  into 
the  'diary  of  demonstration  events' 
ranging  from  hair  styling  to 
digestive  complaints. ' ' 

Exhibitors  will  have  15-minute 
slots  on  stage  to  provide  an 
educational  sendee  to  visitors. 
Videos,  illustrated  talks  and 
demonstrations  will  continue 
throughout  the  two-day  period  of 
the  show. 

Another  new  promotion  will  be 
the  advent  of  the  "Chemex 
voucher  scheme".  A  specially- 
designed  book  of  vouchers  is  being 
compiled  which  will  be  mailed  to 
every  visitor  prior  to  the  show. 
These  vouchers  can  only  be 
redeemed  at  Chemex.  Visitors 
placing  orders  at  the  show  are 
therefore  likely  to  make 
considerable  savings  by  visiting 
Chemex  this  year,  MGB  say. 

Maurice     Hoare,  show 


manager,  says:  "This  will  be  the 
most  exciting  time  for  years. 
Indications  are  that  the  market  is 
getting  ready  to  spring  back  after  a 
period  of  relative  doom  and 
gloom." 

A  "Chemex  weekend  break" 
package  is  now  available  when 
booking  through  Expotel.  A  special 
travel  brochure  will  be  direct 
mailed  with  Chemex  ticket  request 
leaflets  well  in  advance  of  the 
show.  The  weekend  break 
comprises  two  night's 
accommodation  at  a  choice  of 
hotels,  dinner  at  a  choice  of 
different  London  restaurants  and  a 
choice  of  theatre  show  or  sporting 
event,  plus  breakfast.  Prices  start 
at  £124  per  person  in  a  double 
room.  (A  single  room  is  a  similar 
price) . 

Expotel  can  also  arrange 
visitors'  travel  requirements. 
Bookings  must  be  confirmed  no 
later  than  seven  days  before  the 
show  to  confirm  all  arrangements. 
Reservations  on:  061  431  9000. 


LETTERS 


Shedding 
light  on  a 
foxy  matter 

Thank  you  for  publishing  my  letter 
calling  for  a  ban  on  the  sale  and  use 
of  strychnine  above  ground  in 
Northern  Ireland  to  kill  foxes 
(May  11,  p803). 

I  hope  however  that  I  did  not 
give  the  wrong  impression  about 
the  opinion  expressed  in  the 
letter.  I  have  received  from  the 
Royal  College  of  Veterinary 
Surgeons.  In  no  way  would  I  like 
to  suggest  that  they  approve  of 
this  substance,  especially  for  the 
purpose  I  have  highlighted. 

For  purposes  of  clarification  I 
would  like  to  refer  to  the  relevant 
part  of  their  letter  which  reads:  "I 
am  asked  to  reassure  you  that 
whereas  it  is  indeed  true  that 
strychnine  does  result  in  a  very 
painful  death  for  other  animals, 
this  is  not  so  in  the  case  of  moles. ' ' 

What  the  Royal  College  of 
Veterinary  Surgeons  is  saying  of 
course  is  that  poisoning  foxes  with 
this  substance  is  indeed  very  cruel 
and  painful. 


Malcolm  H.  Espley 

Chester 


NUROFEN 

PROMOTION 


D  R  I  V  I  N  G     A  H  E  A  D     1  9  9  1 


Congratulations  to  the  following  customers  who  have  won  prizes  in  our 
recent  Nurofen  display  promotion. 

FORD  ESCORT  1  4LX  WINNER: 

Mr  P  Desai,  Hockley,  Essex. 
CD  PLAYER  WINNERS: 


Miss  S  K  Bhandari,  Croydon. 

Mr  K  R  Jethwa,  W  Donald  Pharmacy,  Kingston. 

Mr  Eric  Wright,  George  Lilian  Ltd.,  Edinburgh. 

Mr  H  S  Gill,  Handsworth,  Birmmgham. 

Mr  R  M  Lighthouse,  Codfcotfi,  Hitehjn. 

Mr  R  B  Patel,  London  N4. 

Mr  Gill,  Parker  Chemist,  Coventry. 

Mr  Bailey,  N  R  Bailey,  Cheltenham. 

Miss  Hanson,  Savory  &  Moore,  Cobnam,  Surrey. 

Mr  Pendit,  Windsor  Pharmacy,  London  SW2. 

Mr  Ahuia,  Dickinson  Chemist,  London  SE9 1UT. 

Mr  G  H  Lovermg,  Theale,  Reading. 

Mr  B  H  Amlani,  Cove,  Farnborough. 

Mrs  R  Jafferali,  Wilnhurst  Chemist,  Lancing. 


Mr  H  S  Punni,  Punni  Pharmacy,  Cheshunt. 
Mrs  M  Lines,  Taylors  (Southam)  Ltd.,  Southam, 
Leamington  Spa. 
Mr  S  Moul,  Cotterell,  Bristol. 
J  L  McCnndle,  Castle  Douglas. 
B  A  Warner,  Broomhill,  Sheffield. 
P  R  Metcalf,  Blackpool. 
Mrs  Gray,  Savory  &  Moore,  Edinburgh. 
Mr  D  Fern,  Halifax. 

Charles  Charnley  Ltd.,  Wilrnslow,  Cheshire. 
Mr  A  W  Jones,  Castie  Pharmacy,  Caernarvon. 
K  Patel,  T/A  Eros  Pharmacy,  Mountsorrel, 
Leicestershire. 

D  Fisher,  L  Rowland,  Wrexham. 

NUROFEN 

A  BREAKTHROUGH  IN  PAIN  RELIEF- 


Mr  T  Peach,  Shrewsbury. 

F  H  East  Chemist,  London  SW 15. 

Lansdales  Chemist,  Penn,  High  Wycombe. 

P  Heran,  Eglington,  Co  Derry. 

Michael  Jones,  Leeds. 

Mark  Pharmacy,  Qfferton,  Stockport. 

Mr  A  Showman,  FaBowfield,  Manchester. 

T  H  Weatheril,  Little  Chalfont,  Amersham. 

H  Wrthams,  Bridgend,  Glamorgan. 

Charles  Fox  Ltd.,  Boston  Spa. 

Chemiwines  Ltd.,  Ashton  in  Makerfield,  Wigan. 

Pdlockshields  Pharmacy,  Glasgow. 

M  Mathews,  Glengormley,  Co  Antrim. 

I*  Fisher,  Savory  &  Moore,  Wallingford,  Oxford. 
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COMING  EVENTS 


JRC  shows    NPA  show...  ..and  courses 


John  Richardson  Computers  are 
arranging  a  series  of  roadshows  at 
24  venues  between  the  end  of 
May  and  early  August. 

The  shows  are  to  enable 
pharmacists  to  see  the  company's 
latest  pharmacy  systems  including 
both  PMR  systems  and  the  new 
Economy  (non-PMR)  system. 

The  first  four  venues  are: 
Hertfordshire  Moat  House,  St 
Albans  (May  22),  Heathrow 
Ambassador,  Slough  (May  23), 
Westley  Arms  Hotel,  Acocks 
Green,  Birmingham  (May  29)  and 
Aztec  Hotel,  Almondsbury, 
Bristol  (May  30).  For  details  call 
0772  323763. 


New  look 
Shopex 

The  shopfitting  exhibition  Retail 
Design,  formerly  known  as 
Shopex,  takes  place  at  Earls 
Court  from  19  to  23  May.  This 
year  it  is  taking  place  as  a  part  of 
Interior  Design  International. 

The  organisers  say  around  1 00 
companies  will  show  products  and 
services  designed  for  retailing  in 
the  1990s,  from  shopfitting  and 
shelving  to  point  of  sale, 
promotions  and  display. 


The  National  Pharmaceutical 
Association  are  holding  their  four- 
yearly  show  at  the  City  Hall  in  St 
Albans  on  June  9. 

The  previous  show,  held  in 
1987,  was  attended  by  some 
3,000  NPA  members  and  the 
organisers  are  hoping  to  attract 
even  more  this  time. 

For  further  details  contact  the 
NPA  at  Mallinson  House  on  0727 
832161. 


The  National  Pharmaceutical 
Association  are  running  courses 
for  assistants  on  sales  skills  in  skin 
care  and  sun  preparations. 

These  will  be  held  at  The 
Plantation  Inn,  Chester  Gune  4), 
The  Grand  Hotel,  Birmingham 
(June  5)  and  The  Hawthorns 
Hotel,  Bristol,  (June  6).  Fees  are 
£55  to  include  tuition,  meals  and 
refreshments.  Details  from  Ailsa 
Benson  on  0727  832161. 


Mr  W  Patterson  of  W  Patterson  Chemist  is  tuning  into  £500  worth  of  hi- 
fi  equipment  won  in  the  Potters  Mystery  Shopper  Prize  Draw.  Mr 
Patterson  was  one  of  over  120  pharmacists  visited  by  the  mystery  shopper, 
part  of  an  incentive  campaign  to  encourage  display  and  recommendation 
of  Potters  Catarrh  Pastilles.  Pictured  is  Mr  Patterson  (right)  with  Mike 
Payne,  Booker  Nutritional  Products '  south-west  London  representative 


Tuesday,  May  21 

Bath  Branch,  RPSGB.  5  West 
Common  Room,  School  of  Pharmacy 
and  Pharmacology,  Bath  University  at 
8pm.  Programme  planning  meeting. 
The  Young  Pharmacists  Group. 
Scottish  regional  meeting  at  RPSGB 
Scottish  Department,  36  York  Place. 
Edinburgh  at  7.30pm.  "Colostomy  — 
all  you  need  to  know",  details  from 
Alison  Strath  on  031-337  5100  (work) 
or 0592  758541  (home-). 

Wednesday,  May  22 

West  Metropolitan  Branch, 
RPSGB.  MacRae  Function  Rooms. 
St  Mary's  Hospital,  6.45  for  7.30pm. 
AGM  followed  by  "Kew-gardens  for 
science  and  pleasure"  by  Laura 
Ponsonby,  Royal  Botanic  Gardens, 
Kew. 

Advance  information 

The  Royal  Society  of  Medicine. 

"Clinical  research  funding  —  policy, 
practice  and  need"  at  the  RSM, 
Wimpole  Street,  London,  Mav  23, 
5-7. 30pm.  Details  from  Miss  D. 
Hepburn  on  071-408  2119. 
Afro  Hair  and  Beauty  Exhibition. 
The  Business  Design  Centre,  52 
Upper  St,  Islington  Green,  London, 
Mav  26-27.  For  details  call  081-801 
7321. 

The  Technical  Industrial 
Pharmacists  Association.  "The 
stability  of  pharmaceuticals", 
afternoon  seminar  at  Portlaoise, 
Ireland  on  May  29.  Details  from  Ailish 
Looney  on  01-954852  or  Vivian 
Tyndall  on  045-33676. 
International  Society  for 
Pharmaceutical  Engineering. 
Conference  at  the  Viking  Hotel,  York 
on  June  3-4.  Details  from  IPSE  in 
Tampa,  Florida  on  (813)  960-2105. 


APPARENTLY  BY  NEXT  MONTH  I  WON'T  HAVE 
A  LEG  TO  STAND  ON,  THEY  CALL  IT  INTEREST.' 


WHEN  YOU  SAID  STATE  OF  THE  ART  I  DIDN'T 
KNOW  YOU  MEANT  CIRCA  1850.' 


'WOW  A  COMPANY  WITH  A  1  20%  OF  THE 
MARKET.  TH ATS  FUNNY  I  HAVEN'T  GOT  ONE 


CHEMTEC  DO  NOT:  - 

x  TAKE  COMMISSION  ON  LEASING 

x  CHARGE  FOR  ORDERING  INTO 
ADDITIONAL  WHOLESALERS 


CHEMTEC  DO  NOT:  — 

X  SELL  OBSOLETE  COMPUTERS 
x  CHARGE  FOR  EXTRA  FEATURES 


CHEMTEC  DO  NOT:  - 

x  PAY  INDEPENDENT  ACADEMICS 

x  CHARGE  MORE  THAN RRP FOR 
ACCESSORIES 


E  DO  SELL:  — 


<s  ALCHEMIST  2000  the  complete  patient  record 

&  LABELLING  SYSTEM 

is  ALCHEMIST  1000  the  complete  labelling 

SYSTEM 

^ORDER-LINE        the  super  ordering 

TERMINAL  FOR  INDEPENDENT 
WHOLESALERS 


FOR  DETAILS  OR  A  FRIENDLY,  HASSLE  FREE 
DEMONSTRATION  CONTACT:- 

CHEMTEC SYSTEMS  LTD. 

TEL  (0772)  622839  (3  LINES)  OR 
FAX  (0772)  622879 

OR  TRY  CONTACTING  YOUR  NEAREST 
INDEPENDEN  T  WHOL  ESA  L  ER. 


OUR  SYSTEMS  ARE  RECOMMENDED  BY  PROVINCIAL  PHARMACY  LOCUM  SERVICES  AND  MANY  INDEPENDENT  WHOLESALERS 


BUSINESS  NEWS 


Tagamet  OTC 

in  US 


Smithkline  Beecham  hope  to  have 
an  OTC  version  of  Tagamet 
available  on  the  US  market  before 
its  patent  runs  out  there  in  1994. 

But  pharmaceuticals  division 
chairman  Jan  Leschly  refuses  to 
be  drawn  on  when  the  drug  will  go 
OTCln  the  UK,  where  the  patent 
expires  next  year. 

Speaking  at  the  third  annual 
European  healthcare  conference, 
sponsored  by  Lehman  Brothers 
International  last  week,  Mr 
Leschly  tried  to  put  Tagamet  into 
perspective  following  speculation 
that  the  compaby  would  suffer 
when  the  drug  came  off  patent. 
Today,  the  brand  accounted  for  27 
per  cent  of  SB  Pharmaceuticals 
total  sales.  By  199o  it  would 
probably  account  for  10  per  cent 
but  Augmentin  and  new  products 
would  have  assumed  increasing 
importance  by  then. 

The  most  promising  new 
products  were  Seroxat,  the 
antidepressant  which  had  had 
such  a  good  reception  from 
hospitals  that  it  would  be  launched 
to  GPs  at  the  end  of  this  month  — 
earlier  than  expected.  Kytril 
(granisetron),  a  cytostatic  anti- 
emetic whose  UK  launch  is 
expected  this  year,  was  a  more 
selective  5HT3  antagonist  than 
Glaxo's  Zofran  and  had  a  seven- 
day  action.  Nabumetone,  a  non- 
steroidal anti-inflammatory  drug, 
had  a  high  safety  margin  and  was 
less  ulcerogenic  than  naproxen. 

Ten  new  products  were  being 
introduced  between  1991  and 
1996,  when  they  would  account 
for  at  least  25  per  cent  of  the 
company's  sales,  Mr  Leschley 
predicted. 

Augmentin  would  have  grown 
from  its  present  17  per  cent  of 
sales  to  20-25  per  cent.  It  was 
number  two  in  the  world  league 
table  of  oral  anti-infectives  and 
Amoxil  was  fourth,  making  the 
company  first  overall  in  the 
European  anti-infectives  market. 

"So  the  company's  destiny  is 
not  related  to  Tagamet  any 
more,"  he  maintained,  adding  that 
they  hoped  to  see  an  annual 
trading  profit  growth  of  at  least  15 
per  cent  over  the  next  five  years. 


Batch  logging  is 
ludicrous  says  Dodd 


The  most  significant  factor  likely 
to  affect  pharmaceutical 
wholesalers  in  the  second  half  of 
the  1990s  is  the  EC  proposal  for 
batch  number  logging  throughout 
the  whole  distribution  chain. 

This  "ludicrous"  proposal 
could  force  a  large  number  of 
smaller  wholesalers  out  of 
business,  Unichem's  chief 
executive,  Peter  Dodd,  told 
Lehman  Brothers'  annual 
European  healthcare  conference 
last  week. 

Despite  objections  from  health 
ministries  of  every  member  state, 
the  latest  draft  of  the  directive  on 
wholesale  distribution  of 
medicines  still  contained  the 
proposal,  intended  to  improve 
product  recall  procedures. 

"These  procedures  are 
already  handled  very  effectively 
by  every  wholesaler,"  Mr  Dodd 
maintained.  "On  serious  recall, 
every  pharmacist  is  contacted 
within  two  hours  of  notification  to 
the  wholesaler.  The  proposed 
system  would  be  much  slower 
and,  for  a  batch  with  potentially 
fatal  consequences,  it  would  be 
too  slow.  Responsible 
wholesalers  would  have  to 
continue  to  apply  existing 
emergency  procedures  as  well. 

The  manufacturer  would  need 
to  show  on  each  delivery  note  the 
batch  numbers  of  all  OTC  and 


prescription  medicines,  which  the 
wholesaler  would  then  have  to 
check  against  the  products.  Mr 
Dodd  calculated  that  at  any  one 
time  there  would  be  an  average  of 
three  different  batch  numbers  for 
each  of  around  12,000  lines,  and 
they  would  need  to  quadruple 
their  computer  file  capacities.  The 
expense  of  implementing  such  a 
system  would  force  many 
wholesalers  to  close,  he  believed. 

When  asked  if  he  thought 
Glaxo's  new  distribution  network 
was  intended  to  curb  the  influence 
of  wholesalers,  Mr  Dodd  said  he 
did  not  think  so.  Unichem  had 
signed  a  confidentiality  agreement 
with  the  company  so  he  was 
unable  to  expand  on  Glaxo's  new 
arrangements. 

Mr  Dodd  thought  the  next 
decade  would  see  a  further 
reduction  in  the  number  of 
distribution  centres,  from  the 
present  80  or  so  in  the  UK.  He 
believed  a  maximum  of  30  sites 
was  required,  although  the 
number  would  probably  not  fall 
below  50  in  that  time.  This  would 
be  brought  about  by  larger 
companies  consolidating  branches 
and  some  regional  wholesalers 
going  out  of  business.  In  addition 
there  would  be  a  trend  towards 
further  acquisitions  and  alliances 
to  expand  the  concept  of  the  pan 
European  wholesaler. 


Nurses  target  pharmacists 


The  Royal  National  Pension  Fund 
for  Nurses  is  targeting 
pharmacists  with  its  Liberty 
Pension  Plan.  A  spokesman  for 
RNPFN  said  the  personal  pension 
plan  would  be  particularly  suitable 
lor  pharmacists  who  are  self- 
employed  or  who  have  non- 
pensionable  earnings;  however 
tlie  Fund  also  offers  additional 
voluntary  contribution  schemes. 

The  schemes  have  been 
designed  to  take  advantage  of  the 
tax  benefits  of  contracting  out  of 
the  State  schemes  and  Drovide  tax 


relief  of  either  25  per  cent  or  40 
per  cent  on  contributions, 
depending  on  whether  the 
contributor  pays  the  standard  or 
the  higher  rate  of  tax. 

The  fund  deals  with  its 
customers  directly  by  post  to 
avoid  commission  to  brokers  or 
the  costs  of  employing  a  sales 
team. 

The  Fund  now  regards  itself  as 
specialising  in  pensions  for  all 
healthcare  professionals,  including 
doctors,  dentists,  pharmacists 
and  opticians. 


Mystery  ICI 
investor 

An  unknown  buyer  has  bought  a 
2 . 5  per  cent  stake  in  ICI  for  £240 
million.  Chemical  groups  BASF 
and  Hoechst,  steel-makers 
Hoesch  and  Lord  Hanson  have  all 
featured  in  market  rumours  as  the 
mystery  buyer. 

Market  analyst  Andrew 
Benson  of  Flemings  Research  tolc 
C&D:  "If  it  is  intended  as  an 
investment  stake  it  could  have 
been  bought  at  a  much  lower 
price,  but  there  are  a  number  of 
other  possibilities.  It  could  be  that 
petrochemicals  are  about  to  shine 
or  it  might  be  an  attempt  to  force 
ICI  to  unbundle  itself. 

"The  investor  paid  £11.94  a 
share,  but  the  company  might  be 
worth  £13  to  £14  at  breakup. ' ' 


Unilever  EC 


plan 


In  the  single  European  market 
with  common  rules  there  will  be 
no  need  for  Unilever  to  produce 
inside  every  national  boundary, 
chairman  Sir  Michael  Angus  told 
the  company's  annual  general 
meeting.  With  this  in  mind  the 
company  announced  an  extra- 
ordinary charge  of  £195  million  in 
its  report  to  cover  the  costs  of 
restructuring  its  operations. 

'  'As  you  know,  it  is  very  rare 
indeed  for  Unilever  to  take  an 
extraordinary  charge,"  said  Sir 
Michael.  "If  we  were  to  maintain 
the  status  quo  of  manufacturing 
and  marketing  operations  in  every 
country  in  Europe,  our  costs 
would  simply  be  uncompetitive. 
We  have  to  change  and  we  will. ' ' 

Own  label  products  account  for  around 
a  third  of  sales  value  through 
grocers  but  retailers  are  aware 
they  cannot  keep  stacking  their 
shelves  with  more  and  more  own 
label  goods.  These  are  just  two  of 
the  conclusions  of  Own  label  in 
packaged  grocery  retailing  1991  — 
a  special  report  produced  by 
market  research  group  Mintel  in 
co-operation  with  Nielsen. 
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Sunday  trading  appeal  to  go 
to  European  court 


The  House  of  Lords  have  referred 
B&Q's  Sunday  trading  appeal  to 
the  European  Court,  which  will 
have  to  decide  whether  the  UK '  s 
Sunday  trading  laws  are 
compatible  with  European  law. 

The  decision  came  on  the 
second  day  of  the  hearing,  and 
opponents  of  Sunday  trading  were 
said  to  be  dismayed  by  the  ruling. 

USD  AW,  the  shopworkers 
union,  is  calling  on  the 
government's  law  officers  to 


expedite  the  European  court's 
hearing  of  the  case.  Deputy 
general  secretary  Bill  Connor 
said:  "Shopworkers  depend  on 
the  law  to  prevent  unlimited 
Sunday  trading  and  are  frightened 
that  any  lengthy  period  of 
uncertainty  will  only  encourage 
more  law-breaking. ' ' 

One  of  the  two  local  authorities 
involved,  Norwich  City  Council, 
said  it  was  disappointed  by  the 
Law  Lords'  verdict. 


Medeva  buy  their  way 
into  US  market 


Medeva  have  agreed  in  principle 
to  buy  the  American  generics 
manufacturer  MD  Pharmaceutical 
Inc  for  $77  million.  The  purchase 
will  represent  Medeva's  first 
move  into  the  potentially  lucrative 
US  market. 

The  privately  owned  M  D 
Pharmaceutical  manufactures  a 
range  of  generics  including 
antidiarrhoeals,  antihistamines, 
antidepressants,  sedatives  and 
stimulants,  but  its  main  product  is 
methylphenidate  hydrochloride . 
This  hyperactivity  and  adult 
narcolepsy  drug  accounts  for  80 
per  cent  of  the  company's  sales. 

The  company  is  said  to  be 


developing  a  number  of  products. 

Medeva  chairman  Bernard 
Taylor  commented:  "We  believe 
we  have  identified  a  highly 
attractive  opportunity  in  M  D 
Pharmaceutical.  Its  product  areas 
are  well  understood  by  Medeva 
and  it  is  well  placed  in  its  prinicpal 
markets." 

Last  year  M  D  Pharmaceutical 
had  sales  of  $15.5  million  and 
operating  profits  of  $8.3  million. 
The  company  is  said  to  be  one  of 
only  two  manufacturers  of 
'methylphenidate  registered  with 
the  Drug  Enforcement 
Administration  and  approved  by 
the  FDA. 


Political  worries  and  the  possibility  of  a  Conservative  defeat  at 
the  general  election  has  taken  the  shine  from  equity  prices. 
Investors  are  also  beginning  to  have  second  thoughts  about  the 
UK  economy.  Whereas  many  market  observers  were 
previously  sanguine  about  a  swift  recovery  by  the  Autumn, 
many  are  now  taking  the  view  that  there  is  a  second  leg  to  the 
recession. 

Against  this  increasingly  uncertain  climate  the 
pharmaceuticals  sector  has  continued  to  be  firm.  Although 
health  and  household  stocks  have  come  off  the  peak  they 
reached  earlier  this  month,  the  sector  continues  to  outperform 
the  market  by  10  per  cent,  as  it  has  since  the  beginning  of  the 
year. 

Trading  activity  in  pharmaceuticals  over  the  past  few  weeks 
has  been  fuelled  largely  by  financial  results  from  Wellcome, 
Smithkline  Beecham  and  Smith  &  Nephew. 

Interim  results  from  the  first  were  well  received  by  the 
market  as  they  were  ahead  of  market  forecasts.  Whereas  the 
City  was  looking  for  taxable  profits  of  between  £160m  to 
£170m,  the  company  came  in  with  £181m.  Although  the  results 
were  helped  by  a  pensions  holiday,  investors  believe  the 
outcome  provided  evidence  that  Wellcome 's  new  management 
was  achieving  some  success  in  reshaping  the  group. 

The  shares  were  also  buoyed  by  the  strength  of  demand  for 
Zovirax  which  saw  a  29  per  cent  surge  in  sales.  Hitherto  the 
drug's  success  has  been  overshadowed  by  Retrovir's  "news 
value ' '  but  its  strong  growth  in  the  US  and  Germany  has  given 
a  significant  boost  to  the  shares. 

The  results  prompted  analysts  to  lift  their  full  year 
estimates  with  Warburg  Securities  now  looking  for  pre-tax 
profits  of  £375m  for  the  current  year,  a  £25m  increase  on  its 
previous  estimate.  Next  year's  forecast  goes  up  from  £420m  to 
£455m. 

On  the  other  hand,  Smithkline 's  results  disappointed  the 
City  as  they  were  at  the  lower  end  of  market's  expectations. 
Investors  were  particularly  discouraged  by  a  underlying  growth 
in  sales  of  just  5  per  cent.  The  company  blamed  the  slow 
advance  on  difficult  trading  conditions.  However,  analysts  have 
trimmed  their  full  year  forecasts  from  about  £lbn  to  around  the 
£990mmark. 

Smith  &  Nephew's  first  quarter  results  were  in  line  with 
expectations,  but  the  shares  have  been  weak.  Even  so  it 
reported  a  better  than  expected  10  per  cent  growth  in 
underlying  sales.  This  has  led  some  analysts  to  change  their 
stance  on  the  shares:  They  have  now  taken  the  company  off 
their  'sell'  list  and  recommend  clients  hang  on  to  their 
investments. 


Products  that  work  -  for  you  and  your  customers 


LAXATIVE  TABLETS 

A  gentle  yet  highly  effective  laxative  ^ww^,. 

with  strong  customer  loyalty  $a  tosen. 
Packs  ol  50 


£MMWT 

ACNE  LOTION  , 

A  non-keratolylic  bacterial  lotion  tor  spots, 
pimples  and  Acne  Promotes  rapid  healing 
by  destroying  pimple-producing  bacteria 
New  50ml  pack  tor  over-the-counter  sales 
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Cancellation  deadline  10am  Monday  prior  to  publication  date. 
Display/Semi  Display  £19.70  per  single  column  centimetre,  min  30mm 
Column  width  88mm. 

Whole  Page  l'1970.()()  (250mm  *  180mm)  Half  Page  £1024.40 
(130mm  v  180mm)  Quarter  Page  £512.20  (130mm  x  88mm) 
Box  Numbers  £5.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


LABELLING  SYSTEMS 


Just  a  few  of  the 
hundreds  of  places 
where  the  Alchemist 
2000  PMR  system  is 
pointing  the  way  to 
success.. 


Telephone 
772) 622839 
Fax  622879 


Barrhead 

Newlonmearns 

Farnworth 

Covenl  Garden 

Darwen 

Shepton  Mallei 

Willesden  Green 

Edgeley 

lulon 

Clydebank 

New  Cross 

Northwich 

Newcastle 

Blackpool 

Wilhington 

Newcastle  (Staffs) 

Bui  y 

Northwood 
Thumby 
Glossop 
Dagenham 


Huddersfreld 

Preston 

Paisley 

Leigh 

Southall 

Pyrford 

Walsall 

Skegness 

Liverpool 

Woking 

Longsight 

Atherton 

Stalybridge 

Glasgow 

Blackburn 

Rotherham 

Easlham 

Brighouse 

Shoreham 

Barlmnia 

Bootle 


Gosport 

London  E2,  etc 

Birmingham 

St  Helens 

Halifax 

Orpington 

Sudbury 

Edgeware 

Alsager 

Burnley 

Torquay 

Newport 

Aberdeen 

Winchester 

Ipswich 

Stockport 

Saltley 

Isle  ot  Wight 

Peterborough 

Bargoed 

Erskine 


(f  Pharmacists  have  already  bought  4500 
JRC  systems,we  don't  need  to  tell  you 
who  is  No.l  in  Pharmacy  computers! 


I Send  tor  your  FREE  videotape  on  our 
EPOS  or  PMR  systems  today 


Every  JRC  system  carries  a  2-month  I 
money-back  Guarantee!  I 


Thank  you  for  choosing  usi 

PHJkFtMJKCY 


PRODUCTS  &  SERVICES 


Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

Benn  Retail  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9 1RW. 

TelTonbridge  (0732)  364422.  Telex  95132.  Fax  (0732)  361534 
Ring  Matthew  Corse  Ext  2264  for  further  information 
Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


PRODUCTS  &  SERVICES 


£29  .50  per  week 

could  save  your  business. 

This  is  the  affordable  cost  of  Pharmac  y  s  foremost  EPoS  system 
from  Fairscan,  that  could  save  you  lost  profit 
save  you  overbuying 
save  you  lost  sales 
save  you  loss  from  theft, 
save  you  overinvesting  in  stock 
In  fact  could  save  you  more  than  it 
costs!  Fairscan  Business  Master  EPoS 
systems  can  now  supply  the  answer 
whether  you  are  a  small  indepen- 
dent pharmacy  or  multiple  group. 
There's  no  better  time  to  save  your 
business. . .  contact 

*  This  cost  is  tor  a  single  till  pharmacy,  over  BaJ«e*»<iri  e\r*  {VlftfL  OfiXOOO  ' 

live  years  using  the- Fairscan  Re  ntal  Plan.  raiTSCdll  Oil  U  fVO  ZO^ZZZ  . 

Subject  to  Status.  14a  High  St.  Lyndhurst  Hants  S043  7BD 

Other  options  will  vary  this  figure. 


5  "0318  8 5"0  0 9 5 

BUSINESS 

MASTER 


SHOPFITTINGS 


DISPENSARY  ANlT^ 
PHARMACY  FITTINGS  1 

Designed  &  made  by  the  trade 
Easily  Adjustable  Shelves 
Made  in  Melamine  Board. 

JtH.WOODFORD  b  Co.  Ltd.  RING  NOW  (0202)396272^ 

EXDkUM 

— STOREFITTERS- 


0626  •  834077 

COMPREHENSIVE  DESIGN, 
MANUFACTURE  AND  INSTALLATION 
SERVICE  FOR  THE  RETAIL  PHARMACY 

TlNGCHARLES  BUSINESS  PARKED  N E WTO N  R0AD7HEA T H F I E L D ,  DEVON, TQ126UT 
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SHOPFITTINGS 


PHARMACEUTICAL  LOCUMS 


TEL  0803874095 
FAX:  0803  874096 


SHOPFITTING 
and  DESIGN 

SPECIALISTS  IN  DESIGN, 
MANUFACTURE  AND 
INSTALLATION  OF 
SHOPFITTINGS  AND 
DISPENSARY  UNITS 
FOR  THE  RETAIL 
PHARMACIST 


UNIT  1  COVENTRY  FARM  ESTATE,  NEWTON  ROAD,  TORQUAY,  DEVON  TQ2  7HX 


STOCK  FOR  SALE 


MILCO  ENTERPRISES, 

Increase  your  P.O.R.  Buy  Perfumes  and 
Aftershaves  from  fWWLCO. 
NATIONWIDE  DELIVERY. 

For  comprehensive  list        1  Cinema  Parade 
Tel:  08 1  =905  7005  Manor  Park  Crescent 

Fax:  081=952  2336  EDGWARE 

MiddxHA87LT. 


LOC/UMS 


A  WELCOME 
SIGN  OF  RELIEF 


•ESTABLISHED  & 

RELIABLE 
•SHORT  AND  LONG 

TERM  ASSIGNME 
•EVERY  AREA 
•CALL  FREE 


0800*26*20*43 


REGULAR  ADVERTISING  IN  THIS 
SECTION  REPRESENTS  THE  MOST 
COST  EFFECTIVE  WAY  OF  REACHING 

12,272  RETAIL  CHEMISTS  PER 
WEEK.  FOR  FURTHER  INFORMATION 
TELEPHONE  0732  364422. 


STOCK  FOR  SALE 


DASCO  (WHOLESALE)  LIMITED 

UNIT  1 7  WEMBLEY  PARK  BUSINESS  CENTRE 
NORTH  END  ROAD     I  081-903  3431 
WEMBLEY  PK  MIDDX  HA9  OAS    FAX  081-903  1 753 


SPECIAL  PROMOTION  ON  PAMPERS 


If  you  thought 

you  didn't 
have  the  space 
for  Britain's 
best  selling 

nappy 
think  again! 


Mini 
Midi 
Maxi 


3x60 
4x52 
4  x  44 


Maxi  Plus  4x40 
Maxi  2x88 
Maxi  Plus  2x80 


Cash  Collection 

£18.81 
£24.80 
£24.80 
£24.80 
£24.50 
£24.50 


Delivered 

£18.81 

£25.19 

£25.19 

£25.19 

£24.89 

£24.89 


E&OE  -  SUBJECT  TO  STOCK  AVAILABILITY 

OPENING  TIME  MON-FRI  9.30AM  TO  5PM. 

SAT.  CLOSED.  SUNDAY  9.30AM  T0 12 

LAST  CUSTOMERS  IN  HALF  HOUR  BEFORE  CLOSING. 
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Radio  2 
coverage? 

Listen  in  to  Radio  2  on  Monday 
and  you  might  hear  pharmacist 
Rita  Bali  chatting  to  Derek 
Jameson,  Gloria  Hunniford  or 
even  Judith  Chalmers. 

The  network,  in  conjunction 
with  Peterborough  City  Council, 
are  running  a  Homecheck  Week, 
starting  on  Monday,  to  provide 
practical  advice  to  people  on  how 
to  make  their  homes  as  safe  and 
accident-free  as  possible. 

Rita,  a  community  pharmacist 
working  for  Lloyds  in  Soham-Ely , 
is  the  public  relations  officer  for 
the  Peterborough  &  District 
Branch  of  the  Royal 
Pharmaceutical  Society.  "I  was 
approached  by  the  Peterborough 
Environmental  Health  Depart- 
ment who  are  organising  the 
week,  to  provide  advice  on  the 
safe-keeping  of  medicines  in  the 
home,"  Rita  told  C&D. 

Radio  2  hopes  to  cover  as 
many  aspects  of  home  safety  as 
possible,  although  Rita  has  not 
been  told  that  she  definitely  be 
broadcasting  on  the  airwaves. 

The  Pharmacy  Healthcare 
Scheme  is  also  co-operating  with 
Homecheck  Week  and  has  sent  a 
quantity  of  leaflets,  high-lighting 
danger  areas  in  the  home,  for 
display  in  the  stand  during  the 
week. 


Poster  award 

Martindale  Pharmaceuticals,  in 
conjunction  with  the  United 
Kingdom  Clinical  Pharmacy 
Association,  has  introduced  an 
annual  poster  award. 

The  Martindale  Pharma- 
ceuticals Poster  Award  will  be  a 
travel  bursary  enabling  the  winner 
to  present  to  the  American 
Society  of  Hospital  Pharmacists  in 
New  Orleans. 

Poster  applications  should  be 
made  by  July  19  and  the  winner 
will  be  notified  within  three 
weeks. 


Lothian  Board:  Millar  VC 


Graeme  Millar,  chairman  of  the 
Pharmaceutical  General  Council 
and  a  member  of  the  Scottish 
Executive  of  the  Royal 
Pharmaceutical  Society,  has  been 
appointed  vice-chairman  of 
Lothian  Health  Board. 

Mr  Millar  was  pharmaceutical 
adviser  to  the  Board  for  18 
months  before  being  appointed  a 
member  in  1984.  He  was  recently 
re-appointed  for  his  third  term  of 
office  as  a  Board  member. 

He  says  he  is  looking  forward 
to  the  challenge.  "Under  the  new 
director-type  structure  of  the 
Scottish  health  boards,  the 
position  of  vice-chairman  will  have 
a  much  greater  depth  than  merely 
acting,  as  happened  in  the  past,  as 
a  deputy  for  the  chairman,"  he 
says. 


r 


Graeme  Millar 


The  College  of  Pharmacy  Practice  has 

two  new  Governors:  —  Dr  Angela 
Alexander,  the  regional  advisor 
for  the  College  in  the  Chiltern 
Region  and  learning  facilitator  for 
the  Oxford  Regional  Health 
Authority;  and  Dr  David 
Anderson,  the  District 
Pharmaceutical    Officer  for 


Bloomsbury  and  Islington  Health 
Authority.  Dr  Anderson  is  a 
member  of  the  Research  and 
Development  Advisory 
Committee  and  one  of  the 
examiners  for  the  objective 
structured  practical  assessment. 
They  are  both  elected  for  a  period 
of  three  years. 


Milwall  Lionesses  were  victorious  in  the  recent  Mycil  Women 's  FA  Cup 
Final  played  at  Prenton  Park,  the  home  of  Tranmere  Rovers.  Their 
opponents  were  the  Doncaster  Belles  who  were  beaten  by  1-0.  The 
Mil  I  wall  team  are  shown  with  John  Appleby,  Crookes  Healthcare's 
marketing  director  and  Heather  Mountney  (far  right),  Mycil 's product 
manager.  Mycil  has  previously  sponsored  the  women's  football 
international  between  England  and  Scotland,  the  Swimming  World  Cup 
and  the  English  National  Badminton  Championships.  The  next  activity 
will  be  foot  health  clinics  at  a  series  of  road  races 


Anyone  for 
tennis? 

Are  there  any  pharmacists  or 
associated  professionals  out  there 
who  fancy  taking  part  in  an 
American  doubles  tennis 
tournament? 

Maurice  Waldman  is  trying  to 
arrange  an  all-day  Sunday  event 
for  the  Summer  (date  to  be 
announced)  at  The  Clearview 
Tennis  Centre  in  Brentwood, 
Essex.  Mr  Waldman  already  has 
around  14  people  interested  but  is 
looking  for  another  dozen  or  so. 

The  Centre  has  both  indoor 
and  outdoor  courts,  so  the 
weather  need  not  affect  the  day, 
Mr  Waldman  told  C&D.  There  is 
also  a  sauna,  gym  and  jacuzzi  and 
participants  would  be  welcome  to 
use  these  facilities  as  well,  he 
says. 

The  cost  will  be  approximately 
£15  a  head  to  include  a  buffet 
lunch,  refreshments,  tennis  balls 
and  prizes.  Anyone  interested 
should  contact  Mr  Waldman  on 
0277  211599. 


Display  in 
Somerset 

Pharmacists  in  the  County  of 
Somerset  Branch  of  the  Royal 
Pharmaceutical  Society  are  being 
offered  the  chance  to  win  a  £50 
voucher  for  a  dinner  for  two  in  a 
window  display  competition. 

"150  years  of  service  to  the 
public"  is  the  theme  and  displays, 
which  can  be  in  either  interior  or 
exterior  windows,  should 
incorporate  the  Society's 
sesquicentennial  poster. 

The  competition  will  run  from 
June  3-16  and  a  photograph  should 
be  sent  to  the  Branch  secretary, 
John  Hincks,  by  June  30.  The 
winner  will  be  chosen  by  a  panel  of 
impartial  pharmacists. 

The  Branch  Committee  is 
hoping  that  as  many  pharmacist  as 
possible  will  take  part. 
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N  icorette® 
goes  O.T.C 


Nicorette®,  the  only  extensively  clinically  proven  smoking  cessation 
aid  is  now  available  OTC. 

This  major  POM  to  P  deregulation  for  Nicorette  2  mg  has  been 
supported  by  senior  members  of  the  pharmacy  and  medical 
professions. 

A  massive  £2m  advertising  and  promotional  launch  will 
provide  enormous  extra  sales  for  retail  pharmacists  as  the  UK's  14 
million  smokers  get  the  message 
that  with  Nicorette's  help  they 
really  can  give  up  smoking. 


Ni 


rette 

sMok 


To  obtain  your  stocks  contact  your  local  Lundbeck  OTC  representative  or  your 

usual  wholesaler.  For  further  information  contact  the  Lundbeck  Sales  Office  tel:  0582  416565 
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Lundbeck  House,  Hastings  Street,  Luton,  Bedfordshire  LU1  5BE. 


COLGATE:  ALL  BRUSHED  UP  TO 
THE  TUNE  OF  £12*5  MILLION. 


COLGATE  IS  THE  WORLD'S  BEST  SELLING  TOOTHBRUSH  BRAND- 
A  NATURAL  PARTNER  TO  THE  WORLD'S  No.l  TOOTHPASTE. 

This  clinically  proven  brush  with  its  unique  diamond  shaped  head  is  specially 
designed  for  easy  access  to  those  hard  to  reach  back  teeth. 

The  range  is  carefully  planned  to  ease  your  customer's  decision  by 
providing  each  member  of  the  family  with  a  clear,  simple  choice. 

Part  of  Colgate's  £12.5  million  commitment  to  the  total  Oral  Care  market, 
Colgate  toothbrushes  are  supported  by  a  £2  million  advertising  and  promotional 
budget,  which  includes  TV 

So  those  with  a  good  head  for  business  will  quickly  see  the  value  of  stocking 
and  giving  prominent  display  to  the  entire  Colgate  range. 


